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• The South West of England is the preferred destination for a UK holiday or short break this spring - at 21%, significantly ahead of any other 

UK region.  Notably, Scotland is the joint 2nd most preferred choice, with intention identical to 2022 levels (and higher in absolute terms given 

the higher overall trip intention).

• Amongst Scotland resident intenders, Scotland is the preferred choice, almost half planning on taking their trip there – the same proportion as 

in 2022.  Outside of Scotland, Scotland residents are most likely to be planning an overnight trip to London.



• ‘Free cancellation’ and ‘discounts or special offer deals’ make up the top two conditions deemed essential for indoor tourism and leisure 
providers to have in place for the UK public to visit them in the next few months.  However, aligned with other indicators, the proportion seeking 
these financial incentives has dropped since the end of 2022.











https://www.visitscotland.org/supporting-your-business/responsible-tourism/climate-action-plan






https://youtu.be/XhtNfDl-gpE
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HAYS FOR DAYS (Nov 2022)

• 72K Tiktok followers

• Visited Moray Speyside and delivered 3 
Tiktok videos (video1 – video2 - video3)

•

https://www.tiktok.com/@haysfordays
https://visitscotland.sharepoint.com/:b:/s/MarketingandDigital/EdC-4jlSmm5DjyxocAR9VIgBpATH-nO_BvH8Nxad91HjMw?e=2BdfmJ
https://www.tiktok.com/@haysfordays/video/7176958417301441798?is_copy_url=1&is_from_webapp=v1
https://www.tiktok.com/@haysfordays/video/7177393885629402373?is_copy_url=1&is_from_webapp=v1
https://www.tiktok.com/@haysfordays/video/7177730343712083206?is_copy_url=1&is_from_webapp=v1
https://youtu.be/3EiPIxnAn9s
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https://www.visitscotland.org/
mailto:dennis.mcfarlane@visitscotland.com
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