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Expedia Group 
is a family of the 
world’s most-loved 

travel brands
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We bring travelers 

to your door — from 

around the corner or 

around the world —

© 2021 Expedia, Inc, an Expedia Group Company. All rights reserved. Confidential and proprietary

that you might not 

otherwise reach. 
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Before going anywhere, people first travel to Expedia Group
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million 
monthly unique

visitors

monthly site 

page views

1.5 billion

loyalty 

members

100+ 
million 

globally 

relevant 

brands

20+ 

languages

currencies

travel 
sites 

200+ countries112 

35

30

70+ 

Source:  comScore Jan 2020; Expedia Group Jan 2021; eg.com
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Our platform allows 

travelers to book 

multiple travel products

such as hotels and car 

rentals in the same 

transaction
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During the pandemic, Expedia Group supported industry recovery through:
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Expedia Group Academy
Free training and educational 

program to help furloughed travel 

workers expand their skillsets

Cancellations policies
Covid-19 Voucher Program and 

Global Cancellations Policy

$275M relief fund
Marketing credits, Media Solutions 

co-op advertising opportunities 

and reduced commissions
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https://advertising.expedia.com/blog/destination-
marketing/scotland-calls-for-sustainable-travel/

https://advertising.expedia.com/blog/destination-marketing/scotland-calls-for-sustainable-travel/
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Sustainability Actions

https://www.expediagroup.com/media/media-details/2021/Expedia-Group-and-UNESCO-
Sustainable-Travel-Pledge-reaches-4200-hotels/default.aspx

https://www.expediagroup.com/media/media-details/2021/Expedia-Group-and-UNESCO-Sustainable-Travel-Pledge-reaches-4200-hotels/default.aspx
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What Travellers Want
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Booking Trends
Moray and Speyside 
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Next 12 Months Stay

Production Trends

15Data L28D booked (03-Jan-2022 to 30-Jan-2022)
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Next 12 months

Production Trends
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Production Trend by Booking Window

17Data L28D booked (03-Jan-2022 to 30-Jan-2022)
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DEMAND

Key Markets

INTERNATIONAL 

INBOUND

#1

USA 

#4

Sweden

#2

Canada

#5

Netherlands

#3

Germany 



Next 12 Months Stay

International Share

Data L28D booked (03-Jan-2022 to 30-Jan-2022)
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29.5%

70.4%

104

77

Benefits of a strong international mix
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Average Length of 
Stay

Average Booking 
window

Average Daily 
Rate

Average Cancel 
Rate

Share of Total 
Room Nights

Domestic

International

Data L28D booked (03-Jan-2022 to 30-Jan-2022)

3.5 days

2.3 days

17%

10%

106.5 days

47.8 days
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Common Themes  

• 99% of reservations in the 

region are bookings on 

flexible rates 

• Spike in searches for 

Cleanliness Assurance 

• 38.5% of reservations are 

made on mobile devices



© 2020 Expedia, Inc, an Expedia Group Company. All rights reserved. Confidential and proprietary
22

How to be successful 
online



Meeting Traveller Expectations

Quality content increases confidence to book



Attractive Content

Data L28D booked (03-Jan-2022 to 30-Jan-2022)
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Improving the Guest Experience

Before their stay During their stay After their stay

Discover potential issues while 

guests are in-house and you are in 

the optimal position to turn their 

experience around.

Open the lines of communication 

with guests once they have

booked and prepare for

their arrival.

Close the loop once guests

leave and get actionable insights

to enhance guest experience at 

your property.
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