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Expedia Group

is a family of the
world’'s most-loved

travel brands é



We bring fravelers

to your door — from
around the corner or
around the world —

that you might nof
otherwise reach.
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Before going anywhere, people first travel to Expedia Group

1.5 billi ¢

- 11{[elg globally
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sites
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currencies

Source: comScore Jan 2020; Expedia Group Jan 2021; eg.com
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Ouvr platform allows

fravelers to

book

multiple travel products

such as ho

els and car

rentals in the same

fransactior



During the pandemic, Expedia Group supported industry recovery through: Q

o 9275M relief fund

Marketing credits, Media Solutions
Cco-op advertising opportunities
and reduced commissions

Expedia Group Academy
Free training and educational
program to help furloughed travel
workers expand their skillsets

Cancellations policies
Covid-19 Voucher Program and
Global Cancellations Policy
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https://advertising.expedia.com/blog/destination-
marketing/scotland-calls-for-sustainable-travel



https://advertising.expedia.com/blog/destination-marketing/scotland-calls-for-sustainable-travel/

Sustainability Actions e

About the pledge  Why sign the pledge? Resources

Sign the UNESCO Sustainabie Travel Pledge

Join UNESCO and Expedia Group in showing the world your commitment to protect the environment, local cultures and the communities that depend
on travel to thrive.

Susfomoble Trovel Pledge- reoches 4200- hoTeIsdefouH os



https://www.expediagroup.com/media/media-details/2021/Expedia-Group-and-UNESCO-Sustainable-Travel-Pledge-reaches-4200-hotels/default.aspx

What Travellers Want




One in four travellers most value
the ability to get a full refund
across all fravel experiences

— Hotels AR, Holiday rentals

ol 24% [EL 26%
S5 S 5

E Cruise fravel
— 24%




International travel
will start to make

a comeback.

People who live in the following countries will travel the most
internationally in the next six months:

UK 48%

467

CANADA 43%

40%

38%

Nearly half of millennials and Gen Z say they're
likely to travel internationally.



Travellers will look
for ways to get away

Reinforcing personal values

r‘%rfqﬂ

Travel goes green

59% are willing to spend more to make
their trip more sustainable.

Identity and inclusion

65% are more likely to book with trovel
providers that identify their practices
as inclusive.

Types of trips

60%

ONORO

Quick getaways

41% want to maximize their weekend
adventure through more frequent,
shorter trips.

Close to home, for now

60% will opt for domestic travel for the
short-term, though 27% of travelers
are considering an international trip in
the next 12 months.

New places

75% are likely to select a destination
they've never been to before, and
22% are seeking once-in-a-lifetime
experiences on their next trip.



Booking Trends
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Production Trends

Next 12 Months Stay
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ADR

Production Trends

Next 12 months
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Production Trend by Booking Window
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INTERNATIONAL
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International Share

Next 12 Months Stay
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Benefits of a strong international mix
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Common Themes

99% of reservations in the
region are bookings on
flexible rates

Spike in searches for
Cleanliness Assurance

38.5% of reservations are
made on mobile devices

21




How to be successful
online




Meeting Traveller Expectations

Quality content increases confidence to book

Top reasons that
travellers rule out a

property: '~ 1.Bad photos

L i L
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=

2. Poor amenity descriptions

L) ey |
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3. Negative reviews




Attractive Content
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e Deals = Cars

Bund

Activities

Shop as an Expedia member!

Earn rewards and uniock exclusive doals

Staff Picks

Data L28D booked (03-Jan-2022 to 30-Jan-2022)

Emerald Hotel

1234 Hotel Ave, Sunnyside, F

Description ©

QUICK TASKS

CUICK TASKS ~

1. Review B
2. Review P
3. Review G
4. Review L




Improving the Guest Experience

= oxpodiagroup B e

Guost Roviews
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Before their stay During their stay After their stay
Open the lines of communication Discover potential issues while Close the loop once guests
with guests once they have guests are in-house and you are in leave and get actionable insights
booked and prepare for the optimal position to turn their to enhance guest experience at

their arrival. experience around. your property.



™

expedia group

© 2021 Expedia, Inc, an Expedia Group Company. All rights reserved. Confidential and proprietary



