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Local First
- Haim Highlights



Bootleggers, Hopeman 

Kula Coffee Hut, Duffus Estate 



Humble Burger, Elgin

Humble Burger, Elgin



Harbour Lights, Lossiemouth 

Logie Steading, Dunphail 



OUR NICHE
FOOD TOURISM IN SCOTLAND



Influencer marketing
- Why?



Influencer marketing



Influencer marketing
- How to get it right?



Community

Authenticity

02 

Engagement

01 

03 



Engagement

01 
● Views

● COMMENTS

● CLICK-THROUGHS

● GOOD OLD-FASHIONED WORD OF 

MOUTH

METRICS THAT MATTER.



Influencer marketing
- Who’s right for you?



Community

Authenticity

02 03 

● Community > Follower count 

● Don’t disregard “micro” 

influencers

● mindfulness VS CARELESS 

Consumerism

● Define your niche

● Credible endorsements

● Storytelling Content >

Aesthetic Content

● Consent Content

Generalist 
Engagement Rate

Specialist 
Engagement RatE

0.6% 6.4%

67% of consumers find authenticity more compelling than 
perfection in brand content. genuine, relatable content is key.

CorQ



CREATORS

@wayfaringkiwi @katie_maciver @gbscotland @scottishfoodgirl

@keithcooks_ @veggieburgh @the.hungry.lassie@happyblondhiker



CREATORS Take-awa
Download me!

@haimandawa @thechaoticscot

@juliabryce92



Influencer marketing
- What?



COLLABORATION

Is key



TMS RESTAURANT WEEK  

Badenoch’s. Elgin
Orrin, Elgin

Logie Steading



TMS COCKTAIL WEEK 

Foggies Bar, Elgin 

Badenochs, Elgin  

Laichmoray Hotel, Elgin 



TMS FARM TO FORK 
Coming Soon…



Recipe Collabs 





UGC | User GenerateD Content

● OFten more Cost-effective
○ Paid organic creator content

○ Frequently created according to 

a brief

○ Doesn’t benefit from reaching the 

creator’s audience

○ Typically quicker turnaround

○ Time saver vs generating your own 

content

○ Budget-friendly: £50-100 per video

● Your existing customers can be 

your best advocates

● Encourage it: engage

● Give your loyal customers a 

social pat on the back
○ As vain as it sounds, we love it!

86% of millennials believe UGC reflects a brand’s quality



Product Collabs 



Produce



GIVEAWAYS

● Lower cost investment 

● Exposure to wider audiences

● Increased brand awareness

● Increased following

● Tread lightly…





and welcome Haim…
Thank you!

Take-awa
Download me!

@haimandawa


