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How To Work Wi ith Influencers to
Promote Your Business

@haimandava MORAY

SPEYSIDE




364 12.5k
posts followers

Haim & Awa - Highland Foodies &4

(® haimandawa

Digital creator
Adam & Kelly - Inverness ¢
Highlights from our Haim - Recipes & Reviey
Adventures Awa - Travel Guides... more

@ www.sundaypost.com/fp/my-scotland-high

@"’ ’ Followed by highlandhighlights_, ju
F. and 234 others




LOCAL FIRST
- Haim Hi@hﬁ@h’&&



baodcgaws, Hoperman
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umble BDWSLV, 6126'1%







OUR NICHE

FOOD TOURISM IN SCOTLAND




INFLUENCER MARKETING
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INFLUENCER MARKETING

1308 wil G - _
Sticker taps 301
< Post insights. e
@kincraigartcafe 79
@cult.cafe.ullapool 61
b e st i @thecafeatlogiesteading 58
W L3 L »
19,363 1309 250 a8 @glenrowancafe 54
2 ticker
@ Reschmore people with similar @the_pier_lairg 49 Sticker taps 333
posts
s post reached 30 Sy trove @thaidining_inverness 79
people than your typical past,
@alvieforestfood 56
@northkessock_hotel 48
@riverhouseinv 45
Post reactions, comments and shares 1764 @w10.fortrose 33
G s Total clicks 8200
Total insights 5 @sutor_creek 29
See more details about your post.
D Page insights Boost post @rocpool 27
People reached Post engagement
149363 9964 @ i ° ’:’ Q @macdonaldaviemoreresort 16




INFLUENCER MARKETING
- How b get @ mﬁm?



COMMUNITY

ENGAGEMENT

AUTHENTICITY




METRICS THAT MATTER

VIEWS
COMMENTS
CLICK-THROUGHS

GOOD OLD-FASHIONED WORD OF
MOUTH

ENGAGEMENT




INFLUENCER MARKETING
- Who's V'Lah’c {jmf ya’lxt?



67/% OF CONSUMERS FIND AUTHENTICITY MORE COMPELLING THAN
PERFECTION IN BRAND CONTENT. GENUINE, RELATABLE CONTENT IS KEY.

o COMMUNITY > FOLLOWER COUNT
e DONT DISREGARD "MICRO’

COMMUNITY
INFLUENCERS
o MINDFULNESS VS CARELESS
CONSUMERISM
e DEFINE YOUR NICHE
e (CREDIBLE ENDORSEMENTS
e STORYTELLING CONTENT >
AESTHETIC CONTENT
o (CONSENT CONTENT AUTHENTICITY

GENERALIST SPECIALIST

ENGAGEMENT RATE ENGAGEMENT RATE

0.6% 6.4%

CORQ_




CREATORS




Take—awa
Download me!

CREATORS




INFLUENCER MARKETING
- What?



COLLABORATION
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UGC | USER GENERATED CONTENT

86% OF MILLENNIALS BELIEVE UGC REFLECTS A BRAND'S QUALITY

e OFTEN MORE COST-EFFECTIVE e YOUR EXISTING CUSTOMERS CAN BE
o  PAID ORGANIC CREATOR CONTENT YOUR BEST ADVOCATES
o FREQUENTLY CREATED ACCORDING TO e ENCOURAGE IT: ENGAGE
A BRIEF

e GIVE YOUR LOYAL CUSTOMERS A
SOCIAL PAT ON THE BACK

o  DOESNT BENEFIT FROM REACHING THE
CREATORS AUDIENCE

o TYPICALLY QUICKER TURNAROUND o AS VAIN AS IT SOUNDS, WE LOVE IT!
o  TIME SAVER VS GENERATING YOUR OWN
CONTENT

o BUDGET-FRIENDLY: £50-100 PER VIDEO



DOG FALS

60% asy A @

i COLLABORATION SERIES

[OMMUNICATION
BAKEDOWN

~ MAPLE & PECAN 50U L

-

e family oy

SCOTTISH BUTTER WwitH
ISLE OF SKYE SEA SALT




PRODUCE




GIVEAWAYS

LOWER COST INVESTMENT
EXPOSURE TO WIDER AUDIENCES
INCREASED BRAND AWARENESS
INCREASED FOLLOWING

TREAD LIGHTLY.




lochness @ SPIRIT OF

 >jacobite ® SPEYSIDE
m.gozm
ON &L e UPPER
THE CON SUED AT DYSART
DRUID TEMPLE FARM LARDER
‘4 /:r
ABERDEEN

inspired
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THANK YOU!
and weltome Yaim...




