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Sustainable
Tourism Trends

www.oneplanetnetwork.org
/programmes/sustainable-
tourism

* Sustainable Tourism
Addressing the needs of visitors, the industry, the
environment and host communities

* Eco-tourism

Natural conservation, communities & interpretation
Instead of only leaving a

- Responsible / Green Tourism A | lighter footprint, we’re using

Making better places for people to live in and better LS foo.tprmt U LTSS tha:l
places for people to visit area so it can regenerate an

grow even stronger in the

- . future
* Regenerative Tourism

Positive impact on the destination, and leave it in a g= = T World Travel & Tourism Council
better condition than they found it : ' .

https://www.oneplanetnetwork.org/programmes/sustainable-tourism
https://travelhub.wttc.org/blog/what-is-regenerative-travel
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Customer Demands

Travelers are also rethinking
V) 1 .
74% believe we need to act now and make . e e
G '
more sustainable choices to save the -
. 66% in 2022 Trust, truth T a— i ——
planet for future generations (66% in ) and the Travel e susarabl crcsion o o
Source: Booking.com Sustainable Travel report Feb 2023 Industry G
65%
Travelers are becom Ing \'5\.';19"?(:0 filter their aptions for those EDnSiderrE;D;::rn:l
more responsible amid rising with a sustanable certification next environment a more
climate anxiety — from their time they book sustainable ‘?:V‘ZI ’
. accommodation to their transport
* 33,228 respondents across 35 countries and ehoices. As a result they/are S 55%
!/ " dibl Y . 43 ’ consider preserving
. . seeking credible assurance % % wildlife and natura
terrltorles (InCI ] 1 / 008 from U K, 1 ,000 from Irela nd) when bggking across the entire BEHEFETH tD. learn mare Ebéuf consider activities haLbc:gts atdthe::t:avlel
travel experience. e ussitte e et Coanabie et

the lecal economy
a more sustainable travel

form of travel

* 43% are willing to pay extra for travel options with a
sustainable certification

* 66% of travellers say they want to leave the places VI P el Il
they visit better than when they arrived (59% in 76% " 76%

say they want to travel more think the global energy crisis and rising cost
2022) sustainably over the coming 12 months of living is impacting their spending plans

R
* More than 500,000 properties globally are now being B DOV0S

recognized for their sustainability efforts with a Travel
Sustainable badge on Booking.com

https://globalnews.booking.com/download/31767dc7-3d6a-4108-9900-ab5d11e0a808/booking.com-
sustainable-travel-report2023.pdf
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m EUROMONITOR
INTERNATIONAL

Customer Demands

CLIMATE Two thirds of

73.8% of travel executives saw
increased interest in sustainability

from their customers in 2022 Vi | wantto havea

Source: Euromonitor’s Voice of the Industry: Travel Survey 2022 positive impact
through their daily

lives

CHANGERS consumers globally
Al saying that they

* 57.3% said customers will pay more for sustainable
products and services, such as using renewables, carbon

% of respondents

drink
Provide a carbon tracking toal
*  Embracing net zero emissions targets is the next stage of
sustainable tourism with OTAs like Google, Skyscanner
and Trip.com, all adopting greater transparency Engage with gender equality
regarding carbon at the time of b00king Engage with the UN Sustainable Development Goals

Customers showing more interest in sustainability

* The movement to decarbonise and embrace a just

transition is growing ever stronger in 2023 o 10 20 30 40 20 60 70 80 %0 100

https://go.euromonitor.com/white-paper-EC-2022-Top-10-Global-Consumer-Trends.html
https://www.euromonitor.com/article/top-three-travel-trends-for-2023
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Green Tourism

UK & Ireland’s leading tourism
Sustainability Certification

Established 1997

3,000+ / 25 Countries

All types / sectors

Hotels, Guest Houses, Self-Catering,
Hostels, Visitor Attractions, Tours,
Event Venues, Activity Providers,
Restaurants, Pubs etc

Tourism Tourism
COLD SILVER BRONZE

- Ta

CARING FOR
Greenﬂ PEOPLE, PLACES,
Tourism AND OUR PLANET

25+

YEAR'S
EXPERIENCE OF
BEST PRACTICE IN
SUSTAINABILITY

-y,
) g ity
xSy "

e

e

-
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Who we work with & Expedia

SCOTTISH m 'a
. TOURISM
Booking Agents ALLIANCE I

Your voice in fourism matters meetings indusiry association

- Venue Booking Agents —_—
IIL_J 8 . ) AN
, M‘E & Scotland E‘j‘i @

DMO’s and DMC's UKHOSPITALITY VisitBritain  VisitEngland’

UKINBOUND

THE WCICE OF INBOUMD TOURISM

National Organisations VISIT

. . visit
SPEYOIDE VisitWest Belfast

- Government Bodies

Destinations / Protected Areas

Plymouth

Britain's Ocean City

- VisitAberdeenshire
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Green Tourism i 5 >
een : @ (L3
Criteria
§ COMMUNICATION AWARENESS COMMUNITY HEALTH & EQUALITY,
* 3 Pillars a WELLBEING DIVERSITY &
- People o
- Places
- Planet &’
O
&)
* 15 Goals g
* 50-70 Criteria ;

Aligned to the UN SDG's

The Green Meetings Standard

Green
Meetings

PLANET COALS
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Prepare for assessment
Interactive dashboard
Real-time scoring
Criteria / Evidence
Submit for assessment

Verification by assessor

HOME DASHBOARD GROUP

CAREBON

CARBOM MAMAGEMENT [ BALANCE

lell us about any mMeasures you ha
place to manage or balance your ¢
Please provide details in the text b
applicable include any relevant weblinks.

SCORING ACTIOM PLAN REPORTS HISTORY LIPDATES FAQ MANAGE =

we taken or put in
aroon amissions.

o and if

4
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Online support & information
Interactive query

Bespoke action plan

Record and review progress
Download to share

All information automatically
saved for future reference

1@. Health & Wellbaing

HOME DASHEOARD CROUPSCORMG ACTICN PLAM REPCOTE HIETOAY UPDATES FAQ BMAMACE =

ACTION PLAN

E | COMPLETED

Carbon

4
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Technical
Support Team

* Advice and support
* GreenCheck Portal
* Email
* Zoom [/ Teams / Support calls

* Monthly Newsletter

* Monthly Webinars
* Getting Started
* Green Marketing & Comms
* Waste Reduction
* Carbon Footprint
° Biodiversity
* Others

* Factsheets / Templates /
Case Studies

Management & Assessment

GREEN TOURISM / PEOPLE, PLACES, PLANET

i e m a, Environmentally

Institute of Environmental qualified Assessors

Knowledge
hub &
factsheets

/ GREEN-TOURISM.COM
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ANDREW
Climate Action| & A
MUSEUM TOURISM DECLARES Gfeenﬂ

CLIMATE EMERGENCY Tourism

Pla ns Measure

We Declare a Climate Emergency D b .
We've signed up to Tourism Declares, an initiative that supports tourism businesses,
organisations and individuals in declaring a climate emergency and taking purposeful action Reg e n e ra te

-
com m It to to reduce their carbon emissions as per the advice from The Intergovernmental Panel on

Climate Change (IPCC) to cut global carbon emissions to 55% below 2017 levels by 2030, COI Ia bo ra te
o Develop CI i mate Actlon Pla n Like all signatories, we have committed to the following five actions: Fi na n Ce

1. Develop a ‘Climate Emergency Plan’ within the next 12 months, which sets out our

® S h a re you r Com m |tme nt intentions to reduce carbon emissions over the next decade.
2. Share an initial public declaration of our ‘Climate Emergency Plan’, and update on

° Cut Ca rbon emiSSions progress each year.

3. Accept current IPCC advice stating the need to cut global carbon emissions to 55%
below 2017 levels by 2030 in order to keep the planet within 1.5 degrees of warming.

° WO rk tog eth er We'll ensure our ‘Climate Emergency Plan’ represents actions designed to achieve

this as a minimum, through delivering transparent, measurable and increasing
reductions in the total carbon emissions per customer arising from our operations

° Advocate for Cha nge and the travel services sold by us.

4. Encourage our suppliers and partners to make the same declaration; sharing best
ractice amongst peers; and actively participate in the Tourism Declares community.
: esp Y partiep Y www.green-

5. Advocate for change. We recognise the need for system change across the industry to tou rism com/tou rism_
L}

accelerate a just transition towards carbon-free tourism.
declares

Signed:

Kirke Kook

Andrew Carnegie Birthplace Museum (Curator/Manager)
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Climate Action
Guide

Step-by-Step Guide
* Identify your carbon emissions
* Measure your emissions
*  Reduce your emissions
* Adapt to Climate Change
* Nature-Based Solutions

* Communicating on Climate Action

Climate Action Workbook
* Excel file downloads

* Carbon Calculator

Visit

\(/ S

B 58ona | Ara B i e Bertar b a - | Pt - el b

- S s Idunliging your carks

emissians
eyl e e e o by il v s i
e e e
kedPoe 3

Snep & How to reduce your carban
emissions

' Saep I Hasuring your businews’
i LAt Eas s

5.!:1::4" Mapﬂng_m climats :han,pe

m.lt LElH rn-n 'x'lapuam—:n.lc:
amcmerore.

CREATE A CLIMATE ACTION e
PLAN

wmmad Eesivm

Bams ¢ Gy ras mn | G L e e

Soep 5 Supporting rabure-based Soep B Communicabing &
solptiony in chmaie change onllsborsting on climste srbon
F s o R O DT Tl Tr Byt W R b T O
mrjnumerw"etaern e ol Pl e e i e b Ticm s, T i b sl el =i
A o st 4™ . [ ; aoE oawe

otland | Alba

Hotels

How to measure your carbon emissions

SCOPE i
S, s SCOPE 3
Other Indirect Emissions

Callect emissin
F— Calculate €01,
reparting period Tootprint

|

|

Work to reducs Sct 00, Acport OOy,
emissions Reduction Targets cmissions tatal

|

https://www.visitscotland.org/supporting-your-business/responsible-tourism/climate-action-plan
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Baseline Review

Utilities & Consumables

» What do you buy / spend money on?

» What do you waste / use inefficiently?

 What do you throw away? (Have you
looked in your bins recently?)

« Can you easily reduce any of these?

Energy

Water

Chemicals

Food & Drink
Single use items
Office consumables

Lighting an average small
office overnight wastes
enough energy to heat
water for 1,000 cups of

coffee

Turning off one PC
monitor that's
normally left on saves
1kg of CO2 a year
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Baseline Review

Community, Accessibility &
Biodiversity

» Do you support local community?

» Do you support local / international
charities?

» Do you support local craftspeople?

» Have you got an accessibility guide?

» Do you encourage / sponsor wildlife?

» Do you help with increasing biodiversity?

» Can you easily do any of these?

VisitEaglamd & B 83%and | Adha”

Accessibility Guides
T THR Sl L el

arecd Sl ey gt

www.accessibilityguides.org

https://ukpoms.org.uk/

https:/ /butterfly-
conservation.org/
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1 = Awa reness "cm;sqi* g D R Nk i, i www.carbontrust.com/

il

TR

Route to Net Zero P S — .energysa_vm st
global event series - o S, f s .org.uk/ business/

Wl 0 O a0ni - Wl B TR e

* Government support websites

—

- Publications / articles P e www.gov.uk/guidance/
energy-technology-list

* Training / webinars

* Newsletters, Intranet, Noticeboards

* Get everyone involved

* Green Meetings

Get support Case studies SME Loan

* Green Champions

* Set up a Green Team

- Ask for suggestions / ideas Make your business
greener

Free support to help you boost profits and
play your part in tackling climate change.

businessenergy
scotland.org/
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2 - Green Policy

Meaningful to

7 e ok : = YOUR

* Easy to understand by you, your team, your L o\ D) iroerus Business
customers and others s BETTER

* Meaningful to your business roroumeves ERESEON)

TOMORROW

* Succinct and to the point — ideally no more
than A4 sheet

* A commitment to legal compliance, continual
improvement in all aspects of sustainability

[ &

* Goals, targets, achievements can be in policy '_ Climate Change

PG e bl T TR

or explained separately Gk * Blonhaimis Geeatast Batie 1 300 Years .

A8 park of cur tes-pear pladgs be Bacams graesnss snd combat dirsts changs, aver the part12
Wi 1 v al Wi,

* Signed and dated by senior management / _ itk e e et 1 Bl

owners ¥ O (®) o)

] HIR e S meyy e R s e
TG 1 W M L 1 ] B N B TR Ly R a8 A B iy TER

0 U, e e D D00 s T OO O R S W 8 1 A RO TR W g )
BT PG b Co BTN 13 BRI £ | H AORIIBG B0 e ching rrenen ACTENE B LA WA P B Froste A
....... s o vy Ay g L s, e e Py e,

W are making & now limats pledge. m 0 @
W et vt iy 2027 watr will Btserie parbon aoitnal on scapes -3 of 1he Gisenhoisn Gaos ;.
csbi e wrariely B e i fratioicdd S L e, o o i 1 e e s s
EHE | e peratians by 2037 o Wi L Wi 20, 0¥ i s [ e ] el Ly v g D B I 5 *
sarid| mosphese by 050 B0 ot e e
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WHEN | EXPLORE

3 - Visitor Charter | A D

| thisebum'rur Scotland's nature. | will...

Mat deturh the incredible wildifc that has reamad this epic land for canturies.
Tread lighthy to pramac thi habmars,

D considerate to farmisrd and estock.

Kaap ry dog on a lead when needod

engaging,
ive and not
orthy!

* Meaningful and relevant to your customers ﬂ”é 4

* Easy to understand with clear information /
guidance

Takes rrop linter b with rme.

laka only phetas and leave only foacprines.
Ol the Scotteh Outdoor Axoess Code

* Include local information / facilities AT -5 W SO~ 95 1)

ERREEEAR

B Show down, sl savon l.-\ﬂ'l;,-ll-m'r.-"l.ﬁlrwhl thsie s 1o see dio ared bearn
* Tell them how they can get involved / help S Do SR e
. B Fiilte (embrace) and respect the Gadic language.
* Encourage them to do green things when i G5 Sl the debcins, ol o o o acrs Scxsnd.
they go home = ﬁju:rmj.mdwmmw ruch arel diverse culiures that are found througheu
B Aweid crowdad places and come back when n's les busy
. . . B Taka carc when exploring the great oundoors, and bringfwear tha right equipmant.
* Encouraging and influential — Not worthy & B Chock ahoad o 500  hervis ceess o parking
. . B Purk iy velsche salsby and respormsilshy.
d Ictato rla I B Folow physical distancing guidance and wear my mask o requinsd. Inﬂuence
g m . ise to care for an 's bomarraw. | will_.. n
* Tell them why it is important to the ” v Pl """“*":: il don't
. . annd'ncxwﬂwnlcnnardwalc.rrth. nruwpubh:'r.mspmmsmud -
destination ET = i okl o sl sl i e P Dictate
B Check rhe green credentaks of all of the hisinessas | merrawl_-:.uymﬂ Mpl.nm
* Tell them why it is important to YOU el oo s
Swnnch ol the kghins and i at the srars

Thank you fer premising to keep Scotland spacial by explering this incredible country responsibly,

¥RespectProtectEnjoy VISITSCOTLAND.COM/ENJOY
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4 - Green Story

Show them you Care

*  Supporting local community

* Caring for your team / guests

* Buying local

*  Conservation of cultural heritage
* Increasing biodiversity

* Reducing carbon & waste

* Saving water, avoiding chemicals

Be honest & transparent - Don’t
Greenwash

*  Provide evidence & information

* We are all on a green journey just tell
them how far you have got..

Tell Your
Green Story

Our Green Story:
Kirkennan Estate

Holiday Cottages

www.green-
tourism.com/blog

t#tellyourgreenstory

Our Green Story: The
Torridon
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September 18 - September 25

||
5 - ‘ a m pa Ig ns Great British Beach Clean 2023

United Kingdom
Green Days / Events .
* World Environment Day (5 June)
* World Oceans Day (8 June) ¥
* Organic September (1-30 Sept) R;wc:; Wee; 20;;
United Kingdom

- National Walking Month (1-31 May) i onree e
* World Car Free Day (22 Sept)
* Cycle to Work Day (4 Aug)

] ] . ) T e e e FREE WATER REFILLS WATER FOURTAINS 6
Social Justice/Community "
. i LIFE WITH LESS - : ) '
World Fairtrade Day (14 May) PLASTIC, MADE EASY PLASTIC FREE SHOPPING @
COFFEE DN THE MOVE Mediie punidsss pasaagio sl e
- - st Fire TInT_u:? cff-?rl.'-z digza,ts ans B II:IL.u 11 e e app T e
Waste/Single Use Plastic e
. ADND REFILL STATIONS
¢ WOI"CI REfI" Day (16 June) LUMCH OM THE cO° A6l gr by s 3 s

Fir: mlazes you take vour owr
lurehzczes tagot vour food 42 go.

* Plastic Free July (1-31 July)

https://www.awarenessdays.com/
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YOUR SUSTAIMABILITY. oo SUSTAIN
COMMITMENT % 0 . AWARENE

Suppo rt "'CDMHUNM' Np__ wn s -.mmm

Visit Moray Speyside

YISIT
ACRAY
SPEYSIDE

SUSTAINABILITY

Green Tourism Resources SUSTAINABLE

FOOD AMD DRIMK

SUSTAIMABILITY A
BOLICY GINDE AMD y A RS Tl ABLE
RESOURCE GINDES TEMPLATE G PROCUREMENT

SUSTAIMABLE TRAVEL
AND TRANSPO

STARTIHG YOUR - ;
FUSTAIHABILITY PRE-ASSESSMEMT 3
YOUE GREEH STORY JURMEY WEBIMAR CHECKLIST. Lo
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TELLING YO
GREEN STORY

Your Green Stories
WD Scottish Dolphin Centre
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Tourism

SUETAIMABILITY POLICY CHECKLIST
e pmshag e u Dk Tuecnic e o7 poan buanizaats alnatica?
taricerradrriae ri-p reaccn and A nodng v mace sl rommibme s
t i e e s b bt o L s e e
Lo oo el Lo vanmal imsrosaneit
Lonrdinde g s ek Lo ooz yaan goanfriiea e ansaned
tonclint e 8 = hmank i eone darthes | A i gner soggh oo sinT
R TR bl R S RS L R W T AR L

Pwzee It md i .8 cA = T ns o pone dar thes sidar eocls, mesmn ane
s o el impadts of woor boginess Jois tas?

Hui i hom | ] npdzeee s and sicbehalie s?
15 b o lande o e pubibs e, anwmur s ss ke

15 7 shaond aredl d 2 Sy S nEaF e eEaeE

WD ke egulat resicwed o rosicod?

T rsalistin arat achrbraabd v, el ml g ars E hnnake 8 s o
et e e R el

C.reerf:.:l

TAE ML Tourism

O RAY
SPEYSIDE

Greeng”)
Tourism

SUSTAIMAELE PROCUREMEMT CHECELIST

rETEEA THESTIRNE

Rra + dra i ras rral Al el rah s worady
rrarednls - poes oboalting 17 ree ik s e
[

etz n at b ey o it g
Wanutanue
MR I|n|¢_| T LA

« L0es the proadu b 37 eoobobesl 120
Fariremle, Foaesd Slrvanbhip Caam L
BT AT WY DR

* A Dk S0An R kol

+ b merh poweaging o eat

+ Loas Ure o fadue Tuve goed s kg
[ECEET RERT AN DINTR AWM EEEN STy

WERIT WIOFYY SFEVEDE FUSTAAGILE PAMCUREVEMT COE
reraaseTdecaT

Thsinkbtar

Encdul i

ot vl v s el r s L |

L] aad by e road el sea o
HUITESTV TR
“ Feddtions pyteang rrewe i o
oo ool ool
i bawe prod snrd rE
ersHae ard pa s Al smpe?

0] I.C' !N TR Petinses
T i vl wnnd o

HT Jumr,iul 0 b3 reunl s e L
Al sz oy alall e g Lo
1 = el

R P iy (s egurs il b wag
i=p st
HEwlong ATy meze T e
Lumn Llec ienzzh rnlcaledesd o pousdod?
= llzaw il gzudrzees rivhs prod o™
= RP:TILIC o [ E8 FELETHETES S0 SMPT O
(LEAR U PRy TR
‘@l kol ire amp heoassrarmaads?

Greeny”!

A ORAY
Tourism  SPEYSIDE

GREEN TOURISM [/ PEOPLE, PLACES, PLANET / GREEN-TOURISM.COM




of
Fei
| . o ¢ 3 I -Ie"
% _.'.__ 4 =t 414 ‘-1._ LALLM ..-.i 4
L |} i . A

a1 -

By
o ek -

[HE RONNTE CUAYTON ELACKRURN [ND S I e
W " = a - L Fruam . “'F
e . - Lt ] .;

q--—.-.-..-.d.__'

AWAITING

r oo 19 = = . Z-'::Z-:j'.
- || ™

gt

¥
T e GRR -
S - "--_ >

Thank you for your time — any Questions?
Green/

Tourism

01738 632162 / andrea@green-tourism.com
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