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STEAM REPORT FOR 2010-2021 - FINAL .
USER GUIDE 1
VISIT MORAY SPEYSIDE

ReportSectionDesign and Features
Headers
At the top of each page is a band containing key information about your report

The period covereby the report Theqursshoyvn and . TheVisit_or Typebeing prese_nted. This will
The geographical / administrative area covered by the report Iljdexagonbemg applied change in thc_)se repqrt' sections witlser ’
(if applicable) Controlsrelating to Visitor Type (Excel File)
The sectiornf the

STEAM REPORT FOR 2010-2021 - FINAL 2010 to 2021 TOTAL ECONOMIC IMPACT report you are
VISIT MORAY SPEYSIDE Historic Prices Historic Prices viewing
User Controls (Excel File)

Above theHeaderds a band containingser Controlsthese allow you to adjust various features of your report to suit your needs. When using these controls the reportatesaodl represents your
STEAM report outputs automatically. You may notice some delay between changing a setting and seeing the result, or toshaijuabke further setting, this is entirely normal.

Drop down fields allow you to change th@arsshown in the tables and charts and in some sections of the report allow you to focus on syisdificTypes Where there is a financial component to the
section you are viewing, you will be ableltmlexthe historic financial data, by applying an inflationary factor based on the most recent report year shown in that report.8&bere there is &end or
comparative elementto the section and percentage changes are shown, you have the option tbighpbhtingto those values that are above a certain percentage threshok®¥/for example). Inthe
Comparative Headlines section, tRecus Yeatan be any year from the trend period, t@®mparison Yeatan only be setas a year whicleglierthan the focus year.

REPORT CONTRORRase adjust the report outputsing the drogdown controls below A linkback to the "Home" page
home !

COMPARISOI INDEXATION HIGHLIGHY CHANGES allowing navigation to each
YEAR Reflect Pricénflation? GREATER THAN OR EQUAL T( section of the report

Each section of the report automatically adjusts number formatting to present data in the most easily understandabldferant Dsitor types can generate impacts at very different scales and as .
result you may see figures for one group of visitors in thousands and another in millions. The units we use are:

FTEs =Full Time Equivalent jobs supported

£000s/000s = thousands of pounds or thousands of tourist days / tourist numbers
£m/m = millions of pounds or millions of tourist days / tourist numbers
£bn/bn =billions of pounds or billions of tourist days / tourist numbers

Visitor Numbers / Visitor Days / Average Length of Stay

The termVisitor Numbergelates to the estimated number of individugsitsto the area. Each type of visitor tends to stay, on average, a different length of time (Average Length oft&tégim
Visitor Day<elates to the estimated number ofaysspent within the area by the different visitor types. If you divide the visitor days by visitor numbers, you havethge Length of Stafor that
Visitor Type
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STEAM REPORT FOR 2010-2021 - FINAL Comparing 2021 and 2020
COMPARATIVE HEADLINES
VISIT MORAY SPEYSIDE All £'s Historic Prices

KEY PERFORMANCE INDICATORS BY TYPE OF VISITOR - COMPARING 2021 & 2020 - IN HISTORIC PRICES

KEY
An increase of 3% or more Staying in Paid Accommodation Staying with Friends and All Staying Visitors Day Visitors All Visitor Types

Less than 3% change Serviced Non-Serviced Relatives (SFR)
+- % 2021 2020 +- %

A Fall of 3% or more 2021 2020 +- % 2021 2020 +- % 2021 2020 +- % 2021 2020 +- % 2021 2020

Visitor Days 000s 333.2¢  174.31] 91.2% 467.01  277.1¢] 68.5% 405.5¢  260.41, 55.7% 1,205.9.. 711.9(| 69.4% 154.0¢ 96.2¢, 60.1% 1,360.0:. 808.1¢ 68.3%

Visitor Numbers 000s 175.1% 92.41 89.6% 66.0z2 33.7C. 95.9% 85.1¢ 59.3z. 43.6% 326.3¢  185.4z) 76.0% 154.0¢ 96.2¢  60.1% 480.47  281.7(| 70.6%
73.3¢ 43.92/ 67.0%

Economic Impact £M 48.3¢ 28.3C. 71.0% 26.84 15.22. 76.3% 12.17 7.83t| 55.3% 87.3¢ 51.3¢/ 70.1% 8.77¢ 6.27z| 39.9% 96.17 57.6:| 66.9%

Direct Employment =11== 1,091 947 15.3% 51¢ 40€| 27.7% 132 89| 49.1% 1,742 1,44z 20.9% 97 71 37.2% 1,84C 1,515 21.6%
2,17 1,725 26.0%

Total Employmeng =1i=:
PERCENTAGE CHANGE BY VISITOR TYPE AND PERFORMANCE MEASURE - COMPARING 2021 & 2020 - IN HISTORIC PRICES

KEY Serviced Non-Serviced SFR All Staying Visitors Day Visitors All Visitor Types
i w X X 150.0% ~ 60.0% = SR s X XX 80.0% S 80.0% = > X

Visitor Days a0k = & > o = <t » o
) pa: L v g}) o S o
80.0% % oo P © @ 2005 < 60.0% 60.0% R 60.0% ~

Rl .0% 3 0% y <

Visitor Numbers 60.0% R @ ~ oo 5 %

S [ 40.0% 40.0% 40.0% o

Total Economic Impact 40.0% 6 50.0% N 200% ~

—_ — 20.0% 20.0% 20.0%

Direct Employment

0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Sectoral Distribution of Economic Impact - £M including VAT in Historic Prices _ Sectoral Distribution of Employment - FTEs
ectors
2021 2020 +-% 2021 2020 +- % = A dati
; ccommodation
= Accommodation 227¢  12.4¢| 82.6% Accommodation 111 1,03 7.8%
. i ] i
= Food & Drink 1510 9.9 51.1% Food & Drink 232 162 42.9% ™ Food & Drink
< 0, i H
. 6.22% 4,19/ 48.4% Recreation 95 68| 40.4% m Recreation
M Recreation 9.141 5531 65.3% Shopping 135 86 56.3%
. 2011 11.7:] 71.6% Transport 26 162 623% ™ Shopping
= Shopping
73.3¢ 43.92 67.0% TOTAL DIRECT 1,84C 1,51¢| 21.6% = Transport
Transport 22.81 13.72 66.3% Indirect 332 212| 57.1% )
= Indirect

9.17  57.6: 66.9% 2178 172 26.0%

M Indirect
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STEAM REPORT FOR 2010-2021 - FINAL .
Unindexed Key Measures
VISIT MORAY SPEYSIDE

Unindexed Key Measures by Year and Visitor Type for the Period 2010 to 2021

Visitor Types: Total
Serviced Accommodatic
Non-Serviced Accommodation
SFR
Staying Visitor
Day Visitor
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STEAM REPORT FOR 2010-2021 - FINAL 2010 to 2021 KEY MEASURES
VISIT MORAY SPEYSIDE Historic Prices Historic Prices

% Change Historic Prices £M % Change 000s
Year on Year Year on Year
201 -03% 201 -1.2%
201 201 2.3%
2 201 8%

201 -1.4%
201 1.7%
201
201

201+
201¢
201¢

< & ~ I < foe} Tp) — o © © ™~
T - ™ © — ~ S N, ™~ ™~ © < = @ = : ~
o d = ~ 3 . A HEHEHE A4 EH B HHEE
201t 0.6% S 3 ! ) o BRI o [l ol o [ ~ [ © ~E o~ <
201 201 0.8%
Lz | o — N ™ < Tol © N~ 0 (o)) o — o — N M < n © N~ o o O —
202( -57.0% — H — — — - — - — — N o 202 -65.0% I — I — I — I — I 4 o o
o o o o o o o o o o o o O O O O O O O O o o o o
202 669% N I3Y I3y I3 « I3Y I3 I3 N « I3Y I3Y ol & & & N N N N N & & & &
I Economic Impact e» e» |jnear (Economic Impact) . Tourist Numbers e» e» Linear (Tourist Numbers)
Visitor Days - Total Total Employment Supported - Total
% Change 000s % Change FTEs
Year on Year Year on Year
2011 -4.7% 201 -3.5%
201 -0.9% 201 0.4%
2011 66% 201 36%
201 -0.9% 201: -5.8%
201 1.0% 201 0.1%
© © N~ o ™ © ™ ~ o < -
2016 2.7% s} N o S — e} < < ~ o o 201/ 916% |
T T} o) o — o} o © o . - 0 N~ o Te) © o © © — Te) ™
2014- ™ E ™ < § [To) o F\r N~ © © 2010 2.8% N~ N~ 0 © N Y © < © ~ [ N~
™~ © © ~ ™~ ™~ ~ @ @ @ @ ) S B B B B2 B B B B B D
201¢  0.3% — — — = = - - - - - i 2001t 15% [l WS Y N B BN B9 Y N B — B
201¢ 0.4% 201¢ 0.8% - - ~ = - o © . o o . -
— —
202 -57.2% 8 — ﬁ Q E 'ﬂ ‘2. \': °F°| 9. 8 N 202( -40.8% I — — I o — — — — IN [N
o o o o o o o o o o o o o o o o o o o o o o o o
02/ 683% N ~ ~ « Y 1 Y I Y I I Y o2l N« N & 8§ 8 § 8 & § N § o«
I Tourist Days Linear (Tourist Days) s EMPLOYMENT e» e» | inear (EMPLOYMENT)
% Change from 2080k (0] 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021
"Linear" =Linear Trendlin
Visitor Day: 47% | 55% 08% -0.1% 10% | 37% | 80% | 83% | 88%
Total Employmen -35% -31%  0.4% -55% -54% 37% 66%  81%  9.0%
Report Prepared by: Alison Tipler. Date of Issue: 24/05/22
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STEAM REPORT FOR 2010-2021 - FINAL 2010 t0 2021 SERVICED KEY MEASURES
VISIT MORAY SPEYSIDE Historic Prices ACCOMMODATION Historic Prices

Economic Impact - Historic Prices - Serviced Accommodati Visitor Numbers - Serviced Accommodati
% Change Historic Prices £M % Change 000s
Year on Year Year on Year

201: 2.5% 201
201
2
201+
201¢

201
201
201 -2.1%
201

201¢ 201 < ™ © © ~ ) ™ ™ T} ~ ~
. l o < o) ® o ~ o o) o o) 201 M B B B B B R B B B L
o g N N d M EMENME T HEHEHNEBEEREHEHEBENE
201t -2.3% = o = = B S ~ 2 X N = 00 24% g BN BN B BN B B B B 1 El B
o — N ™ < To] © N~ 00 (o)) o — o — N ™ < To] © N~ o] (o)) o —
202( -60.7% — — - — — — — - — — N o 202 -67.2% — — - I - — — — - — N o
o o o o o o o o o o o o o o o o o o o o o o o o
02 0% N I3Y I3y I3 « I3Y I3 I3 N « I3Y I3Y o & N N N NN NN NN NN
. Economic Impact e» e» |jnear (Economic Impact) . Tourist Numbers e» e» Linear (Tourist Numbers)
Visitor Days - Serviced Accommodation Direct Employment Supported - Serviced Accommodation
% Change 000s % Change FTEs
Year on Year Year on Year
201 1.0% 201 -0.8%
201: 5.6% | 205 1.6% = oo
201 6.2% | 2000 2.9%
201 -4.7% 201 -7.0%
201¢ 201 -0.5%

201¢ o o o ~ ™ o) o~ o ™ o © 201‘-
201" S ) =2 <, ™~ © = © ) S ) 201-- o s © Lo @© Q o & Q =
| © o - ~ ) - < - I3 o) V) ] & = i = N 2 ) S ) ~ 2
201¢ -1.5% = = = = = = = s 2 2 & 200 -11% i i i i i i i i i i
970 ™ ™ < < < < < To) Ts) 1) ™ -7 — — - — — — - — — ] o -
201¢ 0.2% 201¢ 0.7% - . ~ P - o © . o o . -

— —
202( -65.5% 8 — ﬁ Q : 'ﬂ ‘2. : °F°| 8). 8 ol 202( -36.4% b — — — I — — - — I N
o o o o o o o o o o o o Q Q Q Q Q @ Q Q Q ] =} Q
02l 9% & ~ ~ « Y 1 Y I Y I I Y o2l § § & & 8 § 8 & § & § o
I Tourist Days Linear (Tourist Days) s EMPLOYMENT e» e» | inear (EMPLOYMENT)
% Change from 20 ek lo] 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021
"Linear" =Linear Trendlin

Economic Impact - Historic Prig
Visitor Numbers;

Visitor Dayj

Direct Employmen
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STEAM REPORT FOR 20 2010 to 2021 NON-SERVICED KEY MEASURES
VISIT MORAY SPEYSIDE Historic Prices ACCOMMODATION Historic Prices

Visitor Numbers - Non-Serviced Accommodation

% Change Historic Prices £M % Change 000s
Year on Year Year on Year

201 -8.8% 201 -14.4%

201; -4.4% 201 -1.0%

201! 201 1.2%

201¢ 0.4% 201 -1.6%

2016 2.2% 201 -1.4%

‘ © © o o — © o © o I
= A EEHEMNMEEHEEERHEBE E 201 0% g B B d EHE EHEHBEE
201 63% | = ~ S ~ = 3 & N S S 5 & 201 57% © M o ) © [ © © ~ ol ©
201¢  2.3% 201 -2.6%

o — N ™ < To] © N~ 00 (o)) o — o — N ™ < To] © N~ o] (o)) o —
202( -43.6% - — - — — — — — — — N o 202 -51.3% — — - I - — — — - - N N
o o o o o o o o o o o o o o o o o o o o o o o o
i & & & ] N ] NN ] N K wlBw & N NN NN NN NN .
I Economic Impact e» e» |jnear (Economic Impact) . Tourist Numbers e» e» Linear (Tourist Numbers)
Visitor Days - Non-Serviced Accommodation Direct Employment Supported - Non-Serviced Accommodation
% Change 000s % Change FTEs
Year on Year Year on Year
201! -12.5% 201: -6.5%
201; -7.8% 201 -2.5%
2011 88% 201 0.4% D a» a» a» a»
201« 0.9% 201+ -135%
201 -0.8% 201 -0.1%
201¢ 0.0% ~ © o o ™ ™ © ™ ~ © ~ 201 2.8%
] o ~ o 13 < © o © N — o 1
2017 -1.5% % S S % @ @ S S < ~ 5 201 -2.0% S
20 40% ¥ (0 < < < < < Lo re} ~ < 2016 165% <
201¢ -1.3% 201¢ -0.3% o
o - N ™ < To] © N~ 0 (o)) o -
202( -45.0% — — — I — — — I - — N N 202(] -25.7% 8
o o o o o o o o o o o o ]
2021- N N N N N N N N N N N N 202-- N
I Tourist Days Linear (Tourist Days) s EMPLOYMENT e» e» | inear (EMPLOYMENT)

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 o _
8% [i28% [00% 02% 03w  25% [N6Evel [NEE0%) [isE) | Basv [EASH] Hreart =LnearTrendin
-14.4% -152% -14.2% -11.3% -12.7% -13.9% -13.8% -89% -11.3% -56.8% -15.3%
125% -19.3% -16.3% -155% -162% -16.2% -17.5% -14.2% -153% -53.4% -215%

Direct Employmen -6.5% -89% -85% -20.8% -20.9% -18.7% -20.3% -7.1% -7.4% -31.2% -12.2%
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STEAM REPORT FOR 2010-2021 - FINAL 2010 to 2021 KEY MEASURES
VISIT MORAY SPEYSIDE Historic Prices Historic Prices

Economic Impact - Historic Prices - SFR Visitor Numbers - SFR
% Change Historic Prices £M % Change 000s
Year on Year Year on Year
201 2.7% 201 -2.0%
201 31% 201 -1.0% - a» a»
201 45% | 201 1.8%
201 33% | 201 27%
I c " HAEHHHEHHEEEHHEEE o
T ~ o © 0 ~ Te) ~ o)) o)) ~ ‘ / 2 ) 2 ! 2 ) . ) )
ol B M E T HEHEHEEBEHNH - BEEHEEEHEHHE %
201/ 33% N & S 3 5 5 & 8 & E & 201 -0.3% — = | — — - - - — - ©
201¢ 1.8% 201 -0.8%
o — N ™ < To] © N~ 00 (o)) o — o — N ™ < To] © N~ o] (o)) o —
202( -53.6% — — — — — — — — - I N o 202 -50.7% — - - I - — — — - - N o
o o o o o o o o o o o o o o o o o o o o o o o o
202[883% N I3Y I3y I3 « I3Y I3 I3 N « I3Y I3Y Bl & & N N N N N N & & & &
I Economic Impact e» e» |jnear (Economic Impact) . Tourist Numbers e» e» Linear (Tourist Numbers)
Visitor Days - SFR Direct Employment Supported - SFR
% Change 000s % Change FTEs
Year on Year Year on Year
2011 -1.9% 201 -4.3%
201; -1.0% 201 -0.8%
2018 69% 201 7.2% |
2014 2.1% 2014 1.6%
201 2.2% 201 2.2%
201¢ -1.4% © Q N o N © o @ 9 S . 9 201¢ -1.8%
2017 2.2% g g 8 ﬁ £ g % S g zrr 8 g 2010 2.7% g
201¢ -0.4% 2 2 2 o e o 2 o 3 3 = = 201¢ -0.7% &
201¢ -0.8% 201¢ -0.7% o
o - N ™ < To] © N~ 0 (o)) o -
202 -52.2% S S S 8 8 S 8 S S 8 8 8 202( -53.5% 8
2021887 N N N N N N N N N N N N 202:] 49.1% N
I Tourist Days Linear (Tourist Days) s EMPLOYMENT e» e» | inear (EMPLOYMENT)

% Change from 20 Jw0ilo] 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

"Linear" =Linear Trendlin

eme | Swe U 2ok ok % w2k WSk A0k B16 0o

B A T I T R T
Direct Employmen -43% -50% 18%  35% 57%  38% 66% 59% 52 -511% -27.1%
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STEAM REPORT FOR 2010-2021 - FINAL 2010 to 2021 KEY MEASURES
STAYING VISITOR

VISIT MORAY SPEYSIDE Historic Prices Historic Prices

% Change Historic Prices £M % Change 000s
Year on Year Year on Year
201 -10% 201 -1.8%
201 2.6% 201 12%
20 201] 66% |

201 -0.1%
201
201

201+
201¢
201¢

@ = - T} o o o o ™ ™ o — © ©
. < o) o) ~ N ) ™ ~ o ) 201 = & © © o I © 3 9 & < 3
i -H<-H-B-0:=0: SHNCl S EHEEEBENEEHEHEBEEE
201¢ 0.4% 2 N NI 2 3 N ! =! = B 208 -0.7% oMol oN<EB<EB<B<~<B<B<~<B<H-B >
201¢  2.8% 201 -2.2%
o — N ™ < To] © N~ 00 (o)) o — o — N ™ < To] © N~ o] (o)) o —
202( -55.7% — — - — — — I — - I N o 202 -60.7% — I - I - — — — - — N o
o o o o o o o o o o o o o o o o o o o o o o o o
02 0% N I3Y I3y I3 « I3Y I3 I3 N « I3Y I3Y ol & & N N N N N N & & & &
I Economic Impact e» e» |jnear (Economic Impact) . Tourist Numbers e» e» Linear (Tourist Numbers)
Visitor Days - Staying Visitor Direct Employment Supported - Staying Visitor
% Change 000s % Change FTEs
Year on Year Year on Year
201! -5.4% 201 -2.7%
201 -1.7% 201 0.3%
201: 5.6% | 2000 2.6%
201 -0.4% 2014 -7.9%
2018 15% 201 -0.1%
(32] Lo N AN (o] (o] o N~ AN O —
o0 100 K ESH KN KX K K B KB B2 Bl = K 201 9.7%
T © © N o)} < © i ™ ™ < o T} 1 . ~ © - < ~ ™ © © N < < ©
2014- 0 o © T) To) ~ o L0 © To) - o 2010 1.9% o — [N o < L0 N~ < o o To) ~
< < ™ ~ ~ ~ ~ L2 L) Lol — N ) . ~ ~ N B B 0 B © © ~ N © Qe
201¢  0.6% — — — — = — — - - - ~ i 200t 28% AN WS 6N N B B B Y N Y — N
201¢ -0.6% 201§ 0.4% - . ~ P - o © . o o . -
— -
202( -54.2% 8 — ﬁ Q : 'ﬂ ‘2. : °F°| 9. 8 ol 202 -35.3% I b — — — H — — — - IN N
o o o o o o o o o o o o o o o o o o o o o o o o
202 694% | & ~ ~ « Y 1 Y I Y I I Y o2 N« N & 8§ N § d & § N § ™
I Tourist Days Linear (Tourist Days) s EMPLOYMENT e» e» | inear (EMPLOYMENT)
% Change from 2080k (0] 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021
"Linear" =Linear Trendlin
Visitor Day: 5.4% | 7.0% -18% -21% -0.6% 04% | 45% | 52% | 46%
Direct Employmen -35%  -34% -05% -64% -61% 27%  55%  74% | 7.9%
Report Prepared by: Alison Tipler. Date of Issue: 24/05/22
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STEAM REPORT FOR 2010-2021 - FINAL 2010 to 2021 KEY MEASURES

DAY VISITOR . : .
VISIT MORAY SPEYSIDE Historic Prices Historic Prices
Economic Impact - Historic Prices - Day Visitor Visitor Numbers - Day Visitor
% Change Historic Prices £M % Change 000s

Year on Year Year on Year
201: 201 -0.3%

201 201
201

2

201+ -1.8% 201 -3.3%
201¢ -1.4% 201 -1.8%
[ = - s |4 E JEH B 8 E 2
T o N © o o To} o I ‘ g . . 2 g ) 2 2
2 dARMEEHNHMEHHEHBERER = q N E S NEBEEBEHHME
201 19% =B BEEEEEEE RS 201 15% SPCPL M B R EEEE
201 82% 201] 53%
o — N ™ < To] © N~ 00 (o)) o — o — N ™ < To] © N~ o] (o)) o —
202( -65.6% — — - — — — — — - - N o 202 -71.1% — — - I - — — — - — N o
o o o o o o o o o o o o o o o o o o o o o o o o
02/ 309% N I3Y I3y I3 « I3Y I3 I3 N « I3Y I3Y ol & & 8 N N N N N & & & &
. Economic Impact e» e» |jnear (Economic Impact) . Tourist Numbers e» e» Linear (Tourist Numbers)
Visitor Days - Day Visitor Direct Employment Supported - Day Visitor
% Change 000s % Change FTEs
Year on Year Year on Year

201 -2.6%
201
201¢

201! -0.3%
201z
201:

201/ -3.3% 2014 -4.5%
201¢ -1.8% 201 -2.5%
201 1200 ™ To) ® To) N o) o ~ ®© ) 201 11.6%
2o 43 J M HEHENHHE S .
201¢ -1.5% N = % N N 2 = = o e 201¢ -2.0% =
2015- 201¢
e o o9 S 9 3 98 £ 5 ¥ g 2 g 20 3
o I & & & & &8 & &8 & /& & R 202 S
I Tourist Days Linear (Tourist Days) s EMPLOYMENT e» e» | inear (EMPLOYMENT)

% Change from 20 Jw0ilo] 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

"Linear" =Linear Trendlin

o136 B
o136 B0
Direct Employmen -56.8% -40.7%
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STEAM REPORT FOR 2010-2021 - FINAL N
Distributions
VISIT MORAY SPEYSIDE

Distribution of Key Impacts by Visitor Type, Month and Sector for the Period 2010 to 2021

Visitor Types: Total
Serviced Accommodatic
Non-Serviced Accommodation
SFR
Staying Visitor
Day Visitor
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STEAM REPORT FOR 201

VISIT MORAY SPEYSIDE

Economic Impact - Historic Prices - £M - Share of Total

TOTAL
£96.17m

Non-Serviced

2021 DISTRIBUTION BY VISITOR T
Historic Prices Historic Prices

Visitor Numbers - 2021 - M - Share of Total

TOTAL
0.48m

36%

32%
50% Serviced

Non-Serviced

68%

14%

Non-Serviced

Staying Visitor

his report is copyright © Global Tourism Solutions (UK) Ltd 2022

Visitor Days - 2021 - M - Share of Total Direct Employment Supported - 2021 - FTEs - Share of Total

TOTAL
1,840 Direct FTEs a
2.173 Total FTEs

25%

0,

Serviced

30% 28%

Non-Serviced
60%

Staying Visitor

Day Visitor

34%

Report Prepared by: Alison Tipler. Date of Issue: 24/05/22

Pagel3



STEAM REPORT FOR 20
VISIT MORAY SPEYSIDE
Economic Impact - Historic Prices - £000s - Distribution of Impact by Month

DISTRIBUTION BY MO
Historic Prices

2021
Historic Prices

— 0
100% H B N B
(o)) ™ N ™ —
2 HoENE B
0 9 - > - -
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STEAM REPORT FOR 2 1- FINAL 2010 to 2021 SECTORAL ANALYSIS
TOTAL . . .
VISIT MORAY SPEYSIDE Historic Prices Historic Prices

2021 SECTORAL DISTRIBUTION OF ECONO

IS=eio:0A4= 2010 2011 2012 ~ 2013 2014 2015 2016 2017 ~ 2018 2019 ~ 2020 2021 IMPACT £M INCLUDING VAT IN HISTOR
: PRICES
Accommodation £M 15.67 14.82 15.25 16.17 17.53 20.05 22.18 25.32 23.02 23.94 10.87 19.03 Accommodation
Food & Drink £M 12.00 11.91 12.54 13.88 14.88 14.86 16.55 18.05 18.69 19.33 8.711 12.62 ) (19.8%)
Indirect Expenditure )
Recreation £M 5.221 5.227 5.528 6.133 6.128 6.200 6.650 7.17¢ 7.388 7.682 3.655 5.201 (23.7%) 19.03¢ Food & Drink
: 13.1%
Shopping £M 7.118 7.032 7.298 8.048 8.679 8.709 9.699 10.45 10.91 11.30 4.820 7.639 22.81; ( %)
Transport £M 14.67 1450 14.74 15.89 17.63 17.48 19.99 21.32 22.73 23.40 10.21 16.81 12.61¢
Direct RevenudlAVl| | 5467| 5350 5536 6042 6485 6720|7507 8282 8274|564 3821 6130
VAT £M 9.568 10.70 11.07 12.02 12.97 13.46 15.01 16.46 16.55 17.13 5.644 12.05 5.20
: : VAT 12.05 :
Direct Expenditure £M 64.24 64.19 72.15 77.87 80.79 9 98.74 99.29 102.7 43.92 73.39
p | oc2 ca1d esed 7219 78] s0id o0od 9s7d so2d 10271 4307 733 ; N
Indirect Expenditure £M 20.31 20.09 20.68 22.48 24.20 25.01 27.55 30.10 30.34 31.41 13.72 22.81 -0y (5.4%)

Transport ) )
(17.5%) Shopping (7.9%
SECTORAL DISTRIBUTION OF EMPLOYMENT - FTES 2021 e TORAL DISTRIBUTON OF EPLOY
2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 _FTES

Accommodation FTE: 1,35C 1,34C 1,354 1,375 1,158 1,162 1,276 1,27C 1,31¢ 1,329 1,034 1,114

Accommodation (51.3%)

5

219

o |a
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3133 |s 9 0
el ]S 5 =
2214 1a = o
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299 282 286 306 320 316 346 368 366 369 162 232
Recreation 129 123 125 134 131 131 138 145 144 146 68 95
171 160 160 171 179 178 195 205 206 208 86 138 Indirect Employment 1,11 Food & Drink
(15.3%) (10.7%)
314 295 288 301 325 319 359 373 382 384 163 265
409 377 373 393 412 421 456 485 471 475 212 332 33 233
2579 256 208 252 2524 276 284 28sd 201 1724 2473 266749
Transport
(12.2%) Recreation
(4.4%)
Shopping (6.2%
et Gl ot o L) L 20 o e by Ao T ot e a1
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STEAM REPORT FOR 2010-2021 - FINAL . .
Unindexed Economic Impact
VISIT MORAY SPEYSIDE

Unindexed Economic Impact by Month, Year and Visitor Type for the Period 2010 to 2021

Visitor Types: Total
Serviced Accommodatic
Non-Serviced Accommodation
SFR
Staying Visitor
Day Visitor
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ECONOMIC IMPACT
Historic Prices

STEAM REPORT FOR 201 2010 to 2021 OTAL
VISIT MORAY SPEYSIDE Historic Prices

ECONOMIC IMPACT BY: MONTH AND QUARTER
CALENDAR YEA

KEY TOTAL
QUARTER

An increase of 3% or more ECONOMIC IMPACT £M - IN HISTORIC PRICES / PERCENTAGE CHANGES
Less than 3% change Q1 Q2 % Chang
A Fall of 3% or more JAN FEB MAR | APR | mAay | JuN Q1 Q2
% Change 2010t0 20 -58.2% | -77.0% | -86.7% | -43.6% | 15.4% | 23.2% | 33.0% | 42.4% | 75.1% | 655% | 103.8% | 30.8% | 13.7% 754%  2.2%  46.9%  66.9%

% Change 2020to 20 -68.9% -86.5% -83.3% 2368.9% 3282.1% 3735.3% 667.4% 39.5% 39.4% 31.1% 90.0% 146.8% 66.9%
Average Annual Chan¢ -53% = -7.0% | -7.9% @ -4.0% 1.4% 2.1% 3.0% 3.9% 6.8% 6.0% 9.4% 2.8% 1.2%

o o

-79.7% 3274.6% 92.1%  62.2%
-6.9% 0.2% 4.3% 6.1%
16.24 2461 29.64

35
> C
c ®©
c
IO

2010 =4\ 4.943 4.506 6.796 6.716 8.662 9.229 10.9

[E
[N
S
g

351
201255\ 4.234 5.279 6.193 7.382 7.887 8.734 10.72

=
[N
[

Q

13.02

14.6 82
| 766
12.649

4.34 -0.3% 15.71 24.00 28.8

w
w

201255 5.998 5.75C 6.997 6.773 7.440 9.083 11.13 3.4% 18.74 23.30

= =
N N
u o
& 2

2013 =5 6.234 6.241 8.609 7416 8.510 9.282 12.8

©
N

8.6% 21.08 25.21
2014 =5\ 5.721 6.338 6.893 7.698 10.65 10.21 13.4
2015 =5\
2016 =4\ 5.391 6.400 7.978 8.358 12.22 12.19 17.00

5.24 7.8% 18.95 28.56

= I
w =
© ~
3 N

6.455 6.535 7.061 7.966 11.00 10.21 13.99 3.7% 20.05 29.18

©
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. ECE
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=
202105 2065 1036 o090z aves| oose| 1 [V ETE T TS . ETEE  66.9% 4003 25.16 VEEE
ECONOMIC IMPACT - IN HISTORIC PRICES TOTAL

SHARE OF MAREWei 0] 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 gm  Economic Impacby Year and Share of Total

Total[JEY 10207 1176] 1208 1206] 1319 5767  soiJ -

Share of Tot 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

16.8 6.02 11.2% 19.77 32.77

2017 =5\ 7.530 7.432 7.831 10.28 13.54 13.09 18.17

=
=
[<2]
o

9.6% 22.79 36.91
2018 =\ 6.457 7.168 7.620 10.26 13.76 12.74 16.9

iy
o
[<2]
Q

5.80 0.6% 21.25 36.77 48.5

2019 =4\ 6.840 7.648 8.020 10.75 14.30 13.15 175

19.3 3.5% 2251 38.20 50.2
2020 =4\ 6.643 7.703 5415 0.153 0.296 0.297 1.902 : -57.0% 19.76 0.745
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STEAM REPORT FOR 20 2010 to 2021 SERVICED
VISIT MORAY SPEYSIDE Historic Prices ACCOMMODATION Historic Prices

MONTH AND QUARTER
KEY SERVICED ACCOMMODATION

~ Anincrease of 3% or more ECONOMIC IMPACT £M - IN HISTORIC PRICES / PERCENTAGE CHANGES

A Fall of 3% or more JAN FEB
% Change 2010t0 20 -56.9% @ -81.1% @ -92.6%

% Change 2020t0 20 -70.1% = -90.2% = -93.2%
Average Annual Chan¢ -52% & -7.4% | -8.4%

H
w

© P e ~NJolaolo]la
» =10 ol lulo]lo
1<) |~ aloeIn]lI]a
o = I 5 ol IS I I

2.2%

Annual
Change

-3.2%

2018 =\ 3.410
2019 =4\ 3.531
2020 =) 3.465

4.255 12.64

8.134

2021EY, 1035  041C O 4.98
2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 g, Economic Impacby Year and Share of Total

4.287

4.185 5.96(0

12.8
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il N IS N ol

2020005 2402 2.164 11 6.123
20112V} 1850 2883 8.344
201255 3.390 3.060 3.18 2. 21 - 7.27
K EM 3448 3233 P 8.0% 7.134
201405V 2008 331¢ - PE 11.0% 9.468
2015 3499 3791 - 6. - 338 - 10.83
201605 2640 3.650 001 628 5224 [ 352 620 NEAT 12.1
201 EY] 4408 4511 9.85¢ m 3.89 - 128
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w
w
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N
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N
[oe]
Q

50.0%

Share of ot/ 45.3%  46.6% 47.9%  47.6% 49.0% 50.5% 535% 555% 53.9% 53.7% 49.1% 50.3% 6000 2000

. 0

Annual Change in Shafek/ 29%  28% -0.6% 29% 29% | 60% | 37% -29% -03% | 86% 25%

40.00 30.0%

0,

Avg Ann. Change in Shqi&Ll 20%  28%  17%  20%  23%  3.0% | 82% 24% 21% 08%  L0% 500 200%
10.0%

0.00 0.0%

. Serviced £M e a» e Share of Total %
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STEAM REPORT FOR 201 2010 to 2021 NON-SERVICED ECONOMIC IMPACT
VISIT MORAY SPEYSIDE Historic Prices ACCOMMODATION Historic Prices

ECONOMIC IMPACT BY MONTH AND QUARTER
CALENDAR YEA

KEY NON-SERVICED ACCOMMODATION

QUARTER

An increase of 3% or more ECONOMIC IMPACT £M - IN HISTORIC PRICES / PERCENTAGE CHANGES

% Change 2010to 201 -93.0% | -92.8% -93.7% @ -48.0% 2.9% 1.0% 63.6% 29.8% 224% 69.0% 74.0% -235% 14.9% -93.2% -11.0% 39.7%  55.3%
% Change 2020to 20 -75.3% | -87.8%  -79.2% | 936.8% | 1153.9% 1473.8% 531.3% 15.6% -2.1% | -8.0% 6.1% 86.7%  76.3% -82.6% 1235.3% 64.0% -1.3%
Average Annual Chan¢ -85% &= -84% | -85% @ -4.4% 0.3% 0.1% 5.8% 2.7% 2.0% 6.3% 6.7% -2.1% 1.4% -85% -1.0% 3.6% 5.0%

oIl oam  osie ossel 2aazen) i R BRI BEE wo0¢ [ ez T DO
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3.789 |
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201405Y 0267 0486 0434 2163 3161  2.975
2015003 |
4354
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w
N
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D
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w
N
a
o o
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N
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il il
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I
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2014005 0205 0328 0551 2864 3243 3304 [ 4359 3.06 064  0.459 6.3% 1084 o501 ETEL
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4555

5.629

2020 =) 0.124 0.304 0.199 0.108 0.231 0.213 .5 1.09 -43.6% 0.627 0.552 8
20212Y, 0031 0037 0041 1115 2899  3.36C . 116 043 2684 0100 7.374 " E
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. . 0
Annual Change in Shafek/ 85% || -75% | 40% 18% | 31% | 81% | 53% [[57% @ -11% ["31.3% [ 56%
15.00 15.0%
Change in Share from 2080/ 85% -153%  -18.7% -17.3% -19.8% -263% -30.3% -26.3% -27.2% -43%  1.1% ’
Avg Ann. Change in Shqi&Ll 85% | -7.7% | -6.2% | -43%  -40% | -44%  -43% -33%  -30% -04% 01% 0% 10.0%
5.00 5.0%
0.00 0.0%
I \on-Serviced £M e a» e Share of Total %
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STEAM REPORT FOR 20 2010 to 2021
VISIT MORAY SPEYSIDE Historic Prices
MONTH AND QUARTER

ECONOMIC IMPACT
Historic Prices

ECONOMIC IMPACT £M - IN HISTORIC PRICES / PERCENTAGE CHANGES

Q3

Less than 3% change

Q1

% Change 2010t0 20| -69.6% | -87.8% | -924% -49.4% | 6.9% | 258% | 433% | 318% | 511% | 50.6% | 84.8% | 11.7%
% Change 2020t0 20 -73.6% | -90.3% | -90.7% | 1390.8% 1733.5% 2287.3%| 615.6% | 23.2% | 20.4% | 10.8% | 721% |1455% .
Average Annual Chan(| -6.3% | -8.0% -84% | -45% 0.6% 23% | 39% 29% | 46% | 54% | 7.7% 11%  01% 74% -05% | 36% | 36%

ECONOMIC IMPACT - IN HISTORIC PRICES

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020

(%]
T
py)

2021

gm  Economic Impacby Year and Share of Total

i
e
S|
o |
.l
=
o)
%)
il

Share of ot 14.3%  14.7% 14.7% 15.0% 14.5% 14.4% 13.0% 125% 12.8% 12.6% 13.6% 127% 1500 15.0%
Annual Change in Shafek/ [80% -02% 19% | -81% -0.4% | -102% | -38% 27% -17% | 80% | -6.9%
. 10.00 10.0%
Change in Share from 2080/ L 30%  28%  48%  15%  L12%  -92% -126% -10.3% -118% -4.8% -11.3%
Avg Ann. Change in ShaleL [80% 14% 16% 04% 02% -15% -18% -13% -13% -05% -10% 5o 5 0%
0.00 0.0%
m— SFR £M @ e» @ Share of Total %

This report is copyright © Global Tourism Solutions (UK) Ltd 2022 Report Prepared by: Alison Tipler. Date of Issue: 24/05/22
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STEAM REPORT FOR 20 2010 to 2021 ECONOMIC IMPACT
VISIT MORAY SPEYSIDE Historic Prices Historic Prices
ECONOMIC IMPACT BY: MONTH AND QUARTER

STAYING VISITOR
ECONOMIC IMPACT £M - IN HISTORIC PRICES / PERCENTAGE CHANGES

5
6
7

Less than 3% change Q1

A Fall of 3% or more JAN  FEB  MAR  APR
% Change 2010t0 20 -64.4% | -84.1% | -92.7% | -42.8%
% Change 2020t0 20| -71.2% | -90.1% & -92.3% |2209.3%

Average Annual Chan¢ -5.9% = -7.6% | -84% @ -3.9%

1.3%

2.5% 1.7% 0.3%

T2 137 31%
1% % 1501%
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INNECRYES &M |  sas  ss2d  s71]  esed 1020 1057 1176 1288 1206 1301 s76d o1 RN NSNS

4.669

5.589

2020005 3930 3286 6.12 .
20112V} 3164 3880 6.42 392 7290
2015V 4875 4074 712] 576  s2rd  s7sd 745
201 42Y, 4908 4231 742 600 314 331 804
201403Y, 4478 4500 8.06 . .
2015005 5218 4981 812 796 473 5204 @2

. 4 1

. 4 12

5411

s

5.484

- =
N (=]
w N
0 0

5.258

o2
o]
=

o)

s~ & w | w 3 )
bl N o N
o | w o |o v o
ola il I ol g

N |- N e I

e o S|m a|n
[{e} ~ N ~ [ee] (42
21z il &

=
[N
©o
g

©
©
P
N
©
o

80.0%
Share of ot/ 87.2% 86.6% 86.0% 85.0% 86.4% 87.0% 86.8% 87.2% 87.0% 86.4% 89.1%  90.9%  100.00
Annual Change in ShafGkZl 0.7% -07% -11% 16%  08%  -03% 05% -0.2% -0.7% | 31% | 20% 8000 60.0%
Change in Share from 2080/ 0.7%  -14%  -25% -1.0% -0.2% -05% 0.0% -02% -0.9% 22% | 42% | 60.00 20.0%
Avg Ann. Change in ShaleL 07% -07% -0.8% -02% 0.0% -01% 00% 00% -01% 02% 04% 4000
20.0%
20.00 ’
0.00 0.0%
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STEAM REPORT FOR 20 2010 to 2021 DAY VISITOR ECONOMIC IMPACT
VISIT MORAY SPEYSIDE Historic Prices Historic Prices

ECONOMIC IMPACT BY: TH AND QUARTER

KEY DAY VISITOR

~ Anincrease of 3% or more ECONOMIC IMPACT £M - IN HISTORIC PRICES / PERCENTAGE CHANGES

Less than 3% change Q1

A Fall of 3% or more JAN  FEB  MAR  APR
% Change 20100 20| -34.2% -57.8% -69.1% & -53.5%

% Change 202010 20| -62.8% ~-78.9%  -14.1%
Average Annual Chan¢ -3.1% &= -53% | -6.3%

QUARTER

SN o | o |

-56.7%  -7.1% -16.4%

oa mnsmen 566 1110%

-5.2%  -0.6% 2.4% -1.5%
3.959

'_‘.
w
o
o
olr |~ = c
o lw [N Nl
SN N ]a =3 BN
o lalg ol s

-4.1%

-4.9% 2.3% -1.8%

Annual
Change

2.57 1.770Q

2010 =4\ 1.013 1219 1.726

4.124

2.58 1.83

201255\ 1.069 1.399 1.656

201255 1.123 1675 1.852 1.414 4.650 271

2013 5\ 1.326 2,011 2.187 175 5523

2014 =5\ 1.243 1.748 1.702 193 4.693

- ose
o610
- os0
- osss
- 0ese
2015005 1237 1554 1370 061C
o
o7
o6
- oaa
I
o

4.161

2.285

2016 =4\ 1.317 1731 1521 2.583 4.569
2017 =5\ 1.53¢

£M 1476

= O
0.23 21d o020 0234 e -65.6%
0667 0515 0533 1754 o0so] o0eed o7 03] o0sed 877 1715
2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 g, Economic Impacby Year and Share of Total
All Visitor Type 102.04 105.74 117.64 128.8
Share of ot/ 12.8%  13.4% 14.0% 15.0% 13.6% 13.0% 13.2% 128% 13.0% 136% 10.9% 9.1% 1500
Annual Change in Shafek/ [ a8%  47% | 66%  -9.0% 4% 20% -3.0% 13% | 45% -19.8% -16.2%
Change in Share from 2080/ 48%  97%  17.0% 65%  13% 03%  16% | 62%  -14.9%  -28.6% 1000
Avg Ann. Change in ShaleL [a8% | 49% | 57% | 16% 03% 06% 00% 02% 07% -L5% -26% 5

0.00 0.0%
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STEAM REPORT FOR 2010-2021 - FINAL o
Visitor Numbers
VISIT MORAY SPEYSIDE

Visitor Numbers by Month, Year and Visitor Type for the Period 2010 to 2021

Visitor Types: Total
Serviced Accommodatic
Non-Serviced Accommodation
SFR
Staying Visitor
Day Visitor

This report is copyright © Global Tourism Solutions (UK) Ltd 2022 Report Prepared by: Alison Tipler. Date of Issue: 24/05/22
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VISITOR NUMBERS

STEAM REPORT FOR 201
2010 to 2021 TOTAL
VISIT MORAY SPEYSIDE

VISITOR NUMBERS BY: MONTH AND QUARTER
CALENDAR YEA

KEY TOTAL
QUARTER
An increase of 3% or more VISITOR NUMBERS IN THOUSANDS / PERCENTAGE CHANGES
Less than 3% change Q1 Q2 % Chang
A Fall of 3% or more JAN FEB | MAR [TAPR ' [TWAY" [TIUN"| ENI NN DEE B R Q1 Q2
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VISITOR NUMBERS BY MONTH AND QUARTER
CALENDAR YEA

KEY SERVICED ACCOMMODATION
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