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Moray Tourism Strategy — OBJECTIVES by 2025







— free listings

@morayspeyside on Twitter, Instagram

Monthly Trade Newsletter
Moray Speyside Videos

Coast - g
Food and Drink -
Cycling - :

2011 &2012 Scotland Visitor Survey


http://www.morayspeyside.com/
http://www.facebook.com/morayspeyside
https://vimeo.com/181755717
https://vimeo.com/187800682
https://vimeo.com/181755716
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| SCOTLAND, THE HOME OF GOLF
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"> Open and accessible to all

' Average green fee £40

Strong regin:;:-n;l golf ;grbups

Annual 'prngr"alﬁme of major golf events
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Strong Golf + offering (cities, heritage,
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THE KEY FACTS SCOTLAND



| OUR CORE MESSAGES

* Scotland is the Home of Golf

= Scotland is synonymous with the most prestigious
events in world golf, inspiring millions of potential
- visitors around the world

+ Scotland is an accessible, affordable and available
golf destination

- Scotland offers Cﬁamplunshlp courses tn |
undiscovered gems and value for money for all
budgets

» Playing golf in Scotland is a unique feeling following
in: the footsteps of the legends of the game

- rEqu in Scotland is about more than the golf, our
Hpspltallty, friendliness and social nature means the
experience stretches to the 19t hole and beynnd

i»  Golfin Scotland is a way of life, not just a game

deen

GOLF MARKETING STRATEGY: THE PROPOSITION SCOTLAND




WORTH OVER

ANNUALLY TO SCOTLAND

4,600 700,000+

JOBS DIRECTLY SUPPORTED BY VISITOR ROUNDS PLAYED
GOLF TOURISM ANNUALLY IN SCOTLAND

EVERY £1 SPENT ON GREEN FEES 220’000 A GOLFING VISITOR SPENDS

£5 ANNUAL GOLFING VISITORS TO 205 x

IS SPENT ELSEWHERE IN HOTELS, SCOTLAND MORE THAN AN AVERAGE VISITOR
RESTAURANTS AND RETAIL

GOLF TOURISM IN SCOTLAND SCOTLAND | ALBA



SELLING SCOTLAND

« £3m annual investment in golf marketing

and events

« Attendance at key events and trade shows
« Targeted activity in key markets
« Annual Guide to Golf in Scotland

* Dedicated website listings for golf-tourism

businesses
« Support for media/trade FAM trips

« Help and advice on marketing campaigns

.'II :

VISITSCOTLAND’S GOLF MARKETING ACTIVITY SCOTLAND | ALBA



WHICH SEGMENTS DO WE TARGET?
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GOLF PURISTS GOLF FANATIC GOLF BUDDIES GOLF FANS

Regular golfers who aren’t Golfers who want the best most likely members of this group are unlikely to
looking for most expensive of everything; to play clubs or societies who play much golf, but enjoy
or most well-known signature courses, stay in travel in groups to play. watching live golf by
courses to play. Solely luxury accommodation Likely to be a level of visiting the destination
concerned with quality of and eat in good competitiveness as well as Particularly interested in
their golf and come purely restaurants. Most likely a focus on great social Major championships like
to play. long-haul markets. experience off the course. The Open and Ryder Cup

GOLF MARKETING STRATEGY: AUDIENCE PROFILING SCOTLAND | ALBA



Sharing the story of Golf

Social Media




Scottish Golf’s
AUDIENCE

12k followers

#scottishgolf 5K #scotlandgolf 4K
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2762 fans 2161 followers 1037 followers
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Trade | Visitor Information | About us ﬂ D E m #madeir‘n‘ﬂc:ra\,-' '

MORAY

SPEYSIDE
TOURISM

HOME WHERE WE ARE ACCOMMODATION WHAT'S ON THINGS TO DO FOOD AND DRINK THEMES ¥

Made in Moray Speyside

Umquely, authentically, memorable




Make sure you’re listed on MoraySpeyside.com

Trade | Visitor Information | About us n D m #madeiﬂm[}[’ay '
SPEYSIDE
TOURISM

HOME WHERE WE ARE ACCOMMODATION WHAT'S ON THINGS TO DO FOOD AND DRINK THEMES ¥

Activity: Golf v AllMoray Speyside ¥ FIND ATTRACTIONS AND ACTIVITIES l&ll;’ part of business name FIND BUSINESS
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Map Satellite

; 1. Buckpool Golf Club 2. Ballindalloch Castle
7. i —— Golf Course
+ Activity: Golf Ballindalloch
SMWM“-S;EY * Glenlivet ;ym‘e — Activity: Golf
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READ MORE
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https://youtu.be/DPI27IpEQCI



https://youtu.be/DPl27lpEOCI
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