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Moray Speyside Tourism



• Formed in 2014
• Destination Marketing Organisation (DMO) 
• Operated under the auspices of Moray Chamber of 

Commerce
• Funded by Highlands and Islands Enterprise and The 

Moray Council 



Moray Tourism Strategy – OBJECTIVES by 2025

• Double the value of tourism to the Moray Speyside 
economy 

• Double the number of people working in the tourism 
economy 

• Increase average occupancy to 65% in non-serviced 
/ 75% in serviced 



TRADE

• Advocacy and lobbying 

• Partnerships & 

Collaboration 

• Training and Development 

– i.e. Digital Tourism 

Scotland

• Events and Exhibitions –

VisitScotland Expo

• Annual Summit

CONSUMER

• Website 

• Social media 

• Press and PR

• Media visits and fam trips

• Special projects (C2C2C, 

Laich of Moray, IV36)



2011 &2012 Scotland Visitor Survey

• www.morayspeyside.com – free listings 
• @morayspeyside on Twitter, Instagram
• www.facebook.com/morayspeyside
• Monthly Trade Newsletter 
• Moray Speyside Videos 
• Coast - https://vimeo.com/181755717
• Food and Drink - https://vimeo.com/187800682
• Cycling - https://vimeo.com/181755716

http://www.morayspeyside.com/
http://www.facebook.com/morayspeyside
https://vimeo.com/181755717
https://vimeo.com/187800682
https://vimeo.com/181755716


• VisitScotland / EventScotland
• Scottish Tourism Alliance
• Scottish Government 
• The Moray Council 
• Local Groups and organisations (FACT, MCTG, 4TP)

• Accommodation providers, activity & adventure, producers,  
crafters… everyone involved in the tourism ecosystem



2011 &2012 Scotland Visitor Survey

• Development of our Accessible tourism offer 
• A focus on development of Business tourism + 

conferencing / incentive opportunities 
• Working in partnership with Scottish Golf to improve 

promotion of Golf Tourism, with Spey Fisheries Board 
and others to develop tourism on the Spey itself 

• Supporting the Year of History, Heritage and 
Archaeology by helping our Cultural & Heritage 
Tourism businesses to maximise the benefits of the 
theme year 













Sharing the story of Golf
Social Media



Scottish Golf’s

1040 followers13k followers 12k followers

#scottishgolf 5K        #scotlandgolf 4K



Moray Speyside
AUDIENCE

1037 followers2762 fans 2161 followers

#morayspeyside    2.2K



Who looks after your online marketing & creates your content?
How often are you tracking your platforms?

Analytics – digging deeper & building meaningful relationships

How can MST help?







Make sure you’re listed on MoraySpeyside.com



R I C O H 360



https://youtu.be/DPl27lpEOCI

https://youtu.be/DPl27lpEOCI


Digital Tourism
SCOTLAND



Let’s welcome…

David Stewart
Highland Retail Academy
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