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STEAM FINAL TREND REPORT FOR 2009-2020 .
USER GUIDE 1
MORAY SPEYSIDE

ReportSectionDesign and Features
Headers
At the top of each page is a band containing key information about your report

Th iod By th t TheYearsshown and TheVisitor Typebeing presented. This will
The perio c%\_/erle/ yd € r-efot_ d by th it Indexationbeing applied change in those report sections withser
€ geographical / administrative area covered by the repo (if applicable) Controlsrelating to Visitor Type (Excel File)

The sectiomf the

STEAM FINAL TREND REPORT FOR 2009-2020 2009 to 2020 TOTAL ECONOMIC IMPACT report you are
MORAY SPEYSIDE Historic Prices Historic Prices viewing
User Controls (Excel File)

Above theHeaderds a band containingser Controlsthese allow you to adjust various features of your report to suit your needs. When using these controls the reportatesaoal represents your
STEAM report outputs automatically. You may notice some delay between changing a setting and seeing the result, or teeamfjuatle further setting, this is entirely normal.

Drop down fields allow you to change tNearsshown in the tables and charts and in some sections of the report allow you to focus on spistidicTypes Where there is a financial component to the
section you are viewing, you will be ableltmlexthe historic financial data, by applying an inflationary factor based on the most recent report year shown in that report. 8&bere there is &end or
comparative elementto the section and percentage changes are shown, you have the option tbighpbhtingto those values that are above a certain percentage threshok®¥/for example). Inthe
Comparative Headlines section, tRecus Yeacan be any year from the trend period, t@®mparison Yeacan only be setas a year whickeelierthan the focus year.

REPORT CONTRORRase adjust the report outputsing the dropdown controls below A linkback to the "Home" page
home !

FOCUS cwmmsorma INDEXATION n HIGHLIGHV CHANGES mu allowing navigation to each
YEAR YEAR Reflect Pricénflation? GREATER THAN OR EQUAL T( section of the report
units
Each section of the report automatically adjusts number formatting to present data in the most easily understandabldfemant sitor types can generate impacts at very different scales and as .
result you may see figures for one group of visitors in thousands and another in millions. The units we use are:

FTEs =Full Time Equivalent jobs supported

£000s/000s = thousands of pounds or thousands of tourist days / tourist numbers
£m/m = millions of pounds or millions of tourist days / tourist numbers
£bn/bn =billions of pounds or billions of tourist days / tourist numbers

Visitor Numbers / Visitor Days / Average Length of Stay

The termVisitor Numbergelates to the estimated number of individuakitsto the area. Each type of visitor tends to stay, on average, a different length of time (Average Length oft&tésnm
Visitor Daywelates to the estimated number adfaysspent within the area by the different visitor types. If you divide the visitor days by visitor numbers, you havethge Length of Stafor that
Visitor Type
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STEAM FINAL TREND REPORT FOR 2009-2020 Comparing 2020 and 2019
MORAY SPEYSIDE All £'s Historic Prices

KEY PERFORMANCE INDICATORS BY TYPE OF VISITOR - COMPARING 2020 & 2019 - IN HISTORIC PRICES

COMPARATIVE HEADLINES

KEY

An increase of 3% or more
Less than 3% change Serviced Non-Serviced Relatives (SFR)

Visitor Days 000s 174.31 505.0¢ -65.5% 277.1¢ 504.27 -45.0% 260.41 544.7C -52.2% 711.9C 1,554.0¢ -54.2% 96.2¢ 332.8¢ -71.1% 808.1¢. 1,886.9:: -57.2%

Visitor Numbers 000s 92.41 281.67 -67.2% 33.7C 69.1¢| -51.3% 59.32 120.4¢ -50.7% 185.4: 471.2¢ -60.7% 96.2¢ 332.8¢ -71.1% 281.7C  804.1¢ -65.0%

43.92 102.77 -57.3%

Staying in Paid Accommodation Staying with Friends and All Staying Visitors Day Visitors All Visitor Types

Economic Impact £M 28.3( 72.0¢ -60.7% 15.22 26.9¢ -43.6% 7.83¢ 16.8¢| -53.6% 51.3¢  115.9i -55.7% 6.272 18.21 -65.6% 57.6: 134.1¢ -57.0%

Direct Employment =11== 947 1,490 -36.4% 40€ 547 -25.7% 89 192 -53.5% 1,442 2,22¢| -35.3% 71 207 -65.8% 1,515 2,43¢ -37.9%
2,911 -40.8%

Total Employmentizii=s 1,72%
PERCENTAGE CHANGE BY VISITOR TYPE AND PERFORMANCE MEASURE - COMPARING 2020 & 2019 - IN HISTORIC PRICES

KEY Serviced Non-Serviced All Staying Visitors Day Visitors All Visitor Types

et 0.0% 0.0% -49.0% 0.0% -62.0% 0.0%
ISitor Days
20.0% -50.0% 20.0% -64.0% 20.0%
Visitor Numbers ' -20.0%
-51.0% -66.0% ©
-40.0% N '§ . -40.0% X . &  40.0% <
Total Economic Impact < .400% 5 -52.0% g -68.0% % S
-60.0% g o N 53.0% -60.0% ™ 70.0% T -60.0% C"\')
c ' [Te) — v
SIREH A= -80.0% -60.0% 5 v -54.0% -80.0% -72.0% L -80.0%
Sectoral Distribution of Economic Impact - £M including VAT in Historic Prices e Sectoral Distribution of Employment - FTEs
ectors
2020 | 2019 [T 2020 | 2019 [EEYAY . A dat
i ccommodation
= Accommodation 1246 287 -56.6% Accommodation 1,03 1,32 -22.2%
= Food & Drink 9.99€ 2320 -56.9% Food & Drink 162 369 -56.1% ™ Food & Drink
- () i = 0, .
. 4.19¢ 9.21¢| -54.5% Recreation 68 14€  -53.7% ® Recreation
™ Recreation 5531  13.5t -59.2% Shopping 86 208/ -58.4%
= Shopping 11.7:  28.0¢| -58.3% Transport 162 384 57.5% ™ Shopping
43.9; 10271 -57.3% TOTAL DIRECT 1,515 243¢ -37.9% = Transport
Transport 137 3141 -56.3% Indirect 212 475 -55.5% ndirect
H Indirec
= indirect 57.6: 134.1¢ -57.0% TOTAL 1,728 2,911 -40.8%
nairec
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STEAM FINAL TREND REPORT FOR 2009-2020 .
Unindexed Key Measures
MORAY SPEYSIDE

Unindexed Key Measures by Year and Visitor Type for the Period 2009 to 2020

Visitor Types: Total
Serviced Accommodatic
Non-Serviced Accommodation
SFR

Staying Visitor
Day Visitor
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STEAM FINAL TREND REPORT FOR 2009-2020

MORAY SPEYSIDE

2009 to 2020

Historic Prices

KEY MEASURES
Historic Prices

Economic Impact - Historic Prices - Total Visitor Numbers - Total

% Change
Year on Year

201(

201: -0.3%
201:

201

201+
201¢
201¢
201
201¢ 0.6%
201¢
202( -57.0%

2009
2010
2011

m

Historic Prices £M

2012 [Krgns

conomic Impact

2013 [eZXeE

2014 [lepXeri

Lo
—
o
N

2016 EENAZ:

2017 pwrge

2018 [EWAKeE]

== == |inear (Economic Impact)

% Change
Year on Year
201 1.2%

201 -12%
201 2.3%
201
201 -14%
201 17%
201 6.8% |
201
201 -10%
200 0.8%
202] -65.0%

2009 NpAeRs¥

2019 [kZNks]
2020
2010 [GeklNeN

PAONNE 629.42

2012 Nkwg:

I Tourist Numbers

Visitor Days - Total

% Change
Year on Year
201(

2011 -4.7%
201 -0.9%
201t

201¢ -0.9%
201¢ 1.0%
201€¢ 2.7%
2017
201¢ 0.3%
201¢ 0.4%
202( -57.2%

PAOI*l 1,678.51

2010 RN
AN 1,654.28

I Tourist Days

% Change from 20@see}
Economic Impact - Historic Prig
Visitor Numbers;

Visitor Dayj

Total Employmen
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2012 ENGRIKK

2010

1.2%

2013 MK

000s

2014 EWEINK]

2011

0.0%

0.0%

-3.5%

2015 EWEINT:

2012

2.3%

2016 BWALRK]

2013

PAONNAN 1,874.47

2018 ER:yiN(o

Linear (Tourist Days)

2014

% Change
Year on Year
201 0.0%

201: -35%
201 0.4%
201 36% |
201 -5.8%
201 0.1%
201 96% |
2017 2.8%
2018 1.5%
201¢  0.8%
202(| -40.8%

PO 1,886.94
2020 peleremk:
2009 | 2t
2010 | 2

2013 [rfelog:

000s

IO 690.65
2015 [feraets

2016 [gsloys

Total Employment Supported - Total

2011 | 2

2012 | ZsiEd

[ EMPLOYMENT

2015 2016 2017 2018 2019

23% 42 33% 4% T2 1L7%

-3.2%

0.3%

-5.5%

54% 3T 6% 8% 90%

2020
-28.1%
-55.3%
-51.9%
-35.4%

FTEs

2013 | 2]

| 2014 |

2015 | 2045

2016 | 2

PAON@l 806.19

2017 | Zetls

2018 Wekgt
PAONRSN 804.16
2020 WAE

e» e» Linear (Tourist Numbers)

2018 | it
2019 | 2kl
2020 | iE2s)

e Linear (EMPLOYMENT)

"Linear" =Linear Trendlin
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STEAM FINAL TREND REPORT FOR 2009-2020

MORAY SPEYSIDE

% Change
Year on Year
201C 2.4%

201. 2.5%
201:
201t
201+
201¢
201¢
201
201¢ -2.3%
201¢
202( -60.7%

2011 [eichl

N
6%
[e0]
™
o
—
o
3Y

2009

2012 |Esnrgs

I Economic Impact

Visitor Days - Serviced Accommodation

000s

% Change
Year on Year
201( -0.9%

2011 1.0%
201z
201t

2014 -4T%
201 36% | o o
201 52% B < i
=z B Bl E
2016 -L5%

o1 0% D o o
L R R

I Tourist Days

—

to mbe

Direct Employmen
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2012 ENERe]

Historic Prices £M

2013 s

2013 Exrgy

2010
2.4%
0.9%
-0.9%
-0.3%

2014

2014 KA

2011

0.1%
-1.1%

2015 [ekRet

2015 EEINS

2012

0.5%

2016 [Ny

2016 EtYmvi

2017 AN

2017 BNEN:Y

2018 |EeK:7

== == |inear (Economic Impact)

PAONRSE 503.93

Linear (Tourist Days)

2013

2014

2019 Nkl

2019 pEllNe

2015

2020 Akl

2016

2009 to 2020 SERVICED KEY MEASURES

ACCOMMODATION

Historic Prices

Economic Impact - Historic Prices - Serviced Accommodation Visitor Numbers - Serviced Accommodation

Historic Prices

% Change 000s

Year on Year

201 0.9%
201

201
201
201 -2.1%

201‘- < < ™ e} © ~ ™ ™ ™ To) N~

201 7% CHHONEHECYHE™SE“ENE-SE<N®
AEHEHEBERHEEEHE

200 152% [ - ~ N N N N N I N ~

201 -2.4%
(o)) o — (qV] (92] < Lo © N~ 0] (@] o

201 -2.7% o — — I — — — — — — - N
o o o o o o o o o o o o

202 -67.2% N N N N N N N N N N N N

I Tourist Numbers e» e» Linear (Tourist Numbers)

Direct Employment Supported - Serviced Accommodation

% Change FTEs
Year on Year
201( -0.3%

201 -0.8%
2010 1.6%
20: 2.9%
201+ -7.0%
201t -0.5%

201¢ 14.0% |
2011 3% |
2018 -1.1%
201¢  0.7%
202(| -36.4%

=

2009 | ey
2010 | ikEeis
2011 | abehi
2012 | iEekls
2013 | iEeids)
2015 | b
2016 | L)
2017 | bR
2018 | L)
2019 | bkl
2020 | ek

| 2014 [

[ EMPLOYMENT e |inear (EMPLOYMENT)

2017 2018 2019 2020

-24.4%
-53.0%
-55.3%
-28.7%

"Linear" =Linear Trendlin
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STEAM FINAL TREND REPORT FOR 2009-2020

MORAY SPEYSIDE

Economic Impact - Historic Prices - Non-Serviced Accommodation Visitor Numbers - Non-Serviced Accommodation

% Change
Year on Year

201 12.4% |

201 -8.8%
201: -4.4%

201 43%

201¢ 0.4%

201¢ 2.2%

201¢ 2.3%
202( -43.6%

2009 A4
2010 |piehes
2011 ARl

m

Historic Prices £M

2012 Aokers

conomic Impact

PAONRCH 21.24

2014 [pARest

2015 |[AeRss

2016 [PENeE

Visitor Days - Non-Serviced Accommodation

000s

% Change
Year on Year
201(

2011 -12.5%
201 7.8%
201 38% |
201 0.9%
201t -0.8%
2016 0.0%
201 -L5%
2016 40% |
201¢ -1.3%
202(/ -45.0%

2009 EZlvx
POl 595.07
2011 YN

I Tourist Days

% Change from 20@see}
Economic Impact - Historic Prig

Visitor Number

Visitor Dayj

Direct Employmen
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2012 EENe

2010

1.6%

2013 Eikpx

PAONV/N 502.61

2011
2.5%
-6.6%
-3.6%
-5.1%

2015 gy

2012
-1.9%
-7.6%

-11.1%

-6.1% -0.7%  -3.3% -52.9%
-9.1% -54% -6.7% -48.7%

2017 wLx7

2018 pARers

2019 [PAeeE]

== == |inear (Economic Impact)

2020

™ © ) N~ ©
© ©) 0 N <
© o o < N~
o o — o N~
< < [Te) T} o~
O N~ [ee] (e} o
I — — — N
o o o o o
N N N N N
Linear (Tourist Days)
2013 2014 2015 2016
-6.5%  -32% -48% -6.2%
-7.8%  -7.0% -7.7% -7.7%
-71% -19.6% -19.7% -17.4%

-7.4%

2009 to 2020 NON-SERVICED KEY MEASURES

ACCOMMODATION Historic Prices

Historic Prices

% Change 000s

Year on Year

201

201 -14.4%
201 -10%
201 1.2%
201
201 -16%
201 -14%
201 0.1%
201 57% |
200 -2.6%
202/ -51.3%

PAONN 66.78
2012 W]
PAONCH 66.89
2015 NEERek)
ANl 67.11
ANl 67.18
2018 [E¥s]
2019 NEeHE]
2020 [eEN{]

-
)
-
~
(e2]
o
o
N

2010
2014

I Tourist Numbers e» e» Linear (Tourist Numbers)

Direct Employment Supported - Non-Serviced Accommodation

% Change FTEs
Year on Year
201( 1.6%

201: -6.5%
201 -25%
201 0.4%
2014 -135%
2016 -0.1%
2016 2.8%
201 -2.0%
201¢ 165%
201 -0.3%
202 25.7%

2010 [kl
2011 | sk
2012 | skete
2013 | s
2015 | 4G
2016 |zl
2017 | Aol
2018 | sk
2019 | s
2020 | 4h)s

—
[e0]
o
D
o
o
N

| 2014 Y

[ EMPLOYMENT e |inear (EMPLOYMENT)

2017 2018 2019 2020
"Linear" =Linear Trendlin

-19.1% -57%  -6.0% -30.2%
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STEAM FINAL TREND REPORT FOR 2009-2020 2009 to 2020 - KEY MEASURES
MORAY SPEYSIDE Historic Prices Historic Prices

Economic Impact - Historic Prices - SFR Visitor Numbers - SFR
% Change Historic Prices £M % Change 000s
Year on Year Year on Year

201( 201 2.0%

201 2.7% 201 -2.0%
201 31% | 201 -1.0%
201 45% | 201 18%
201 33% 201 27% ) Bd Bl Bl B B2l B2l Bl B RE) B
. o)) N~ o ® o) © N~ o o)) o) 201 -2.2% o B B OB OB B B B B B N
201 -0.2% ™ (=) < ~ — ~ N (3 0 foe] 3 =h ol - Mol oMol ol ol - - M o
T o i i i ; : ; 5 ; ; ) ‘ o — o o — — o~ — o~ o~ ~
ovf5es]  Bafl SN I BN Y Yl B =l =l S 200 2 ey el B ISl B B Bl Bl B Bl B
201 83% | 201 -03%
)] o — N ™ <t [To] © N~ o] (o)) o ) o — (qV] ™ < 0 © N~ o] (o)) o
201¢ 1.8% o ol — — \—| I I ] ) — I N 201 -0.8% o — \—| — ol — — — ) — H N
o o o o o o o o o o o o o o O o o o o o o o o o
202( -53.6% N N N N N N N N N N N N 202 -50.7% N N N N N N N N N N N N
I Economic Impact == == |inear (Economic Impact) B Tourist Numbers e» e» Linear (Tourist Numbers)
Visitor Days - SFR Direct Employment Supported - SFR
% Change 000s % Change FTEs
Year on Year Year on Year
201( 1.6% 201( -0.1%
2011 -1.9% 201 -4.3%
201; -1.0% 201 -0.8%
201 6% | 2011 7.2% |
201 2.1% 201¢  1.6%
2018 2.2% © © o < o~ < © o © o - 2018 2.2%
o s} < I\ — N © — o ~ <
201¢ -1.4% g 8 g 8 § g g % u‘_; :rr 8 201¢ -1.8% %
2017 2.2% 2 2 2 2 o e o 3 i B = 2017 2.7% &
201¢ -0.4% 201¢ -0.7% -
- N © N~
201¢ -0.8% 8 91 — — ﬂ : U\—|) - — ‘°—°| 2 8 201¢ -0.7% 5'
202( -52.2% 8 8 8 8 8 8 8 8 ﬁ 8 8 8 202( -53.5% «
I Tourist Days Linear (Tourist Days) s EMPLOYMENT @e» e» |inear (EMPLOYMENT)

2000 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020
20%  -01%  -10% -45.9%
or Day} 16% -0.3% -14% | 55% || 7.7% | 10.0% | 85% | 109% -47.6%

"Linear" =Linear Trendlin

to mbe
Direct Employmen 01% -44% 51% 17%  34%  56% 37% 65% 58% 50% -51.2%
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STEAM FINAL TREND REPORT FOR 2009-2020

MORAY SPEYSIDE

Economic Impact - Historic Prices - Staying Visitor Visitor Numbers - Staying Visitor

Historic Prices £M

% Change
Year on Year

201(

201: -1.0%
201 2.6%
201t
201+

201¢
201¢
201
201¢  0.4%
201¢ 2.8%
202( -55.7%

2011 WAkl

<
=
™
N~
o
—
o
AN

2009 |EeRsts

2012 WExeE

I Economic Impact

Visitor Days - Staying Visitor

000s

% Change
Year on Year
201(

2011 -5.4%
201 -1.7%
201t

201¢ -0.4%
201f 15%
201¢ 1.0%
2017
201¢ 0.6%
201¢ -0.6%
202( -54.2%

2009 ERYLRe)

2010 pERElsHR]
AN 1,406.15

I Tourist Days

% Change from 20@see}
Economic Impact - Historic Prig
Visitor Numbers;

Visitor Dayj

Direct Employmen
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2012 EReiyvy:

2010

2.7%

2013 el

2013 ERLIER:p:

2014 [Kipv

PAONV N 1,454.58

2011

0.9%

0.2%

-3.3%

2015 [EpNs

2015 LRl

2012
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-3.1%
-3.2%

2016 [ENeyXe]

PAONKCH 1,491.95

2013

2.3%
-0.3%

2017 pNvEes

2017 ERBRERY

2018 Ekb]

2018 ERLER:Y

Linear (Tourist Days)
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== == |inear (Economic Impact)

2019 ERSISTN
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2009 to 2020
STAYING VISITOR|
Historic Prices

% Change 000s
Year on Year
201 2.7%

201 -1.8%
201 1.2%
201
201 -0.1%
201
201
201
201 -0.7%
201 -2.2%
202 -60.7%

2009 EExggcs

2020

2010 [Eefetemns
P{ONN 381.29
POl 385.99
2013 EEENE
2014 EERK
2015 WrrNg

I Tourist Numbers

% Change FTEs
Year on Year
201C  0.2%

201 -2.7%
201 0.3%
201 2.6%
201 -7.9%
201t -0.1%
201 07% |
2017 1.9%
2018 2.8%
201¢  0.4%
202(| -35.3%
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2009 | 20
2010 | Zsie
2011 | 2 2hks]
2012 | Al
2013 | ek
2015 | Zetsk)

| 2014 |

[ EMPLOYMENT

2016 2017 2018 2019 2020
-26.2%
-50.9%

-6.2%

-5.9%

KEY MEASURES
Historic Prices

2016 [EEYRE
{0yl 485.39
P{ONRSH 481.81
2019 EEgwi

e» e» Linear (Tourist Numbers)

Direct Employment Supported - Staying Visitor
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STEAM FINAL TREND REPORT FOR 2009-2020

MORAY SPEYSIDE

Economic Impact - Historic Prices - Day Visitor Visitor Numbers - Day Visitor

Historic Prices £M

% Change
Year on Year
201C 2.4%

201:

201:
201t
201 -1.8%
201% -1.4%

ol ses ol RSN RSN Y
: o B o < B o
ovlex  fofl Bl el
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o 82 0O 00 o o
S o o o
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I Economic Impact

Visitor Days - Day Visitor

% Change
Year on Year
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201¢ -1.5%
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2012 WEYNE

2010
PIONNN 248.13

I Tourist Days

—

to mbe

Direct Employmen

This report is copyright © Global Tourism Solutions (UK) Ltd 2021

2013 pENL

000s

2014 FERel

2009 to 2020

Historic Prices

20
201+ -4.5%

e 0 o ) S S @ 2016 -2.5%
AT HEHBHEHHBHBEHE S5 |||
N o~ o~ 1) ™ ™ ™ & eS8 [N [ S
201 20% — T T TR
a S 9 S S < 3 Q 201¢[ 5% | S g g d
& Q Q I I < I < 202 658% N 2N @« @«
Linear (Tourist Days) s EMPLOYMENT

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020
son 70w dsee sume wow mew 4o %6 e oW 0

2013 | ukefs

DAY VISITOR

| 2014 i

KEY MEASURES
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STEAM FINAL TREND REPORT FOR 2009-2020 o
Distributions
MORAY SPEYSIDE

Distribution of Key Impacts by Visitor Type, Month and Sector for the Period 2009 to 2020
Visitor Types: Total

Serviced Accommodatit

Non-Serviced Accommodation
SFR

Staying Visitor
Day Visitor
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STEAM FINAL TREND REPORT FOR 2009-2020 2020 — DISTRIBUTION BY VISITOR T
MORAY SPEYSIDE Historic Prices Historic Prices

Economic Impact - Historic Prices - £M - Share of Total Visitor Numbers - 2020 - M - Share of Total

TOTAL TOTAL
£57.63m 0.28m
33%
Serviced 49% Serviced
Non-Serviced Non-Serviced
26% 12%
21%
Visitor Days - 2020 - M - Share of Total Direct Employment Supported - 2020 - FTEs - Share of Total
TOTAL TOTAL »
0.81m 22% 1,513 Direct FTEs ‘

1,725 Total FTEs

0,
Serviced Serviced ke

Non-Serviced Non-Serviced
32%

62%

Staying Visitor Staying Visitor

Day Visitor Day Visitor
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STEAM FINAL TREND REPORT FOR 2009-2020
MORAY SPEYSIDE

Economic Impact - Historic Prices - £000s - Distribution of Impact by Month
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Visitor Days - 2020 - 000s - Distribution of Impact by Month
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2020 DISTRIBUTION BY MONTH
Historic Prices

Visitor Numbers - 2020 - 000s - Distribution of Impact by Month

Historic Prices
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Direct Employment Supported - 2020 - FTEs - Distribution of Impact by Month
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2009 to 2020 TOTAL SECTORAL ANALYSIS
Historic Prices Historic Prices

SECTORAL DISTRIBUTION OF ECONOMIC IMPACT - £M INCLUDING VAT IN HISTORIC PRICES 2020 SECTORAL DISTRIBUTION OF ECONO
IS=eate:0h4= 2009 2010 2011 2012 2013 2014 2015 2016 ~ 2017 ~ 2018 2019 2020 IMPACT £M INCLUDING VAT IN HISTOR
PRICES
Accommodation £M 15.62 15.67 14.82 15.25 16.17 17.53 20.05 22.18 25.32 23.02 23.94 10.87 Accommodation
Food & Drink £M 11.54 12.00 11.91 12.54 13.88 14.88 14.86 16.55 18.05 18.69 19.33 8.711 . . (18.90/0)
Indirect Expenditure )
5069 5221 5227 5529 6432 6128 6200 6650 7479  7.388  7.682  3.655 (23.8%) 10.87 Food & Drink
0,
opping £M 6.847 7.118 7.032 7.298 8.048 8.679 8.709 9.699 10.45 10.91 11.30 4.820 13.71¢ (15'1/0)
Transport £M 13.96 14.67 14.50 14.74 15.89 17.63 17.48 19.99 21.32 22.73 23.40 10.21 8.71

Direct Revenue =4\ 53.04 54.67 53.50 55.36 60.12 64.85 67.29 75.07 82.32 82.74 85.64 38.27

VAT £M 7.956 9.568 10.70 11.07 12.02 12.97 13.46 15.01 16.46 16.55 17.13 5.644

Indirect Expenditure £M 19.14 20.31 20.08 20.68 22.48 24.20 25.01 27.55 30.10 30.34 3141 13.72

3.65¢

Recreation
(6.3%)

Transport . o
(17.7%) Shopping (8.4%
SECTORAL DISTRIBUTION OF EMPLOYMENT - FTES 2020 SECTORAL DISTRIBUTION OF EMPLOY
2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 -FTES

Accommodation FTE: 1,354 1,35C 1,34C 1,354 1,375 1,158 1,162 1,276 1,270 1,319 1,329 1,034

Accommodation (59.9%)

=}

219

o |@

S =

mim

3|13

3|5

(=] (%))
< ‘2 m
3|3 O
[ M) —
=N %
Ml

| d >
m | m <
2] L [T]

Food & Drink FTE 2908 299 282 286 306 320 316 346 368 366 369 162
Recreation FTE 130 129 123 125 134 131 131 138 145 144 146 68
Shopping FTE 170 171 160 160 171 179 178 195 205 206 208 gg Indirect Employment 11,034 Food &OD””"
Transport FTE 310 314 295 288 301 325 319 359 373 382 384 163 (12:3%) (0.4%)
3 3 z 162

409 409 377 37 39 412 421 456 485 471 475 212
ALFTE]  267d 267 164g¢
Transport (9.5%)
Recreation
(3.9%)

Shopping (5.0%
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STEAM FINAL TREND REPORT FOR 2009-2020 . .
Unindexed Economic Impact
MORAY SPEYSIDE

Unindexed Economic Impact by Month, Year and Visitor Type for the Period 2009 to 2020

Visitor Types: Total
Serviced Accommodatic
Non-Serviced Accommodation
SFR

Staying Visitor
Day Visitor
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MORAY SPEYSIDE Historic Prices Historic Prices

MONTH AND QUARTER

KEY TOT,
An increase of 3% or more ECONOMIC IMPACT £M - IN HI RIC PRICES / PERCEN E CHANGES

Q1 Q2 % Chang

A Fall of 3% or more JAN FEB MAR | APR | may | Jun [ETI sep | ocT DEC Q1 Q2
% Change 2009 to 20 255% | 62.4% | 4.0% | -97.4% | -96.1% -96.1%  -832% 1.7% | 335% | 353% | -8.7% | -47.8%  -28.1% 29.6% -965% | -23.4% 1.1%
% Change 20191020 -2.9%  0.7% | -32.5% | -98.6% | -97.9%  -97.7%  -89.2% -39.5% | -32.3% | -21.7% | -37.4% | -68.2% -57.0% -12.2% -98.0% -54.9% -37.8%

Average Annual Chan(  2.3% | 5.17%  0.4% | -89% | -8.7% | -8.7% | -7.6% 02% | 30% | 32% -08% | -43% -2.6% 27% | -88% -21% 0.1%

QUARTER

H
w
H
S

Less than 3% change

>
(&
@
=z
(e}
<

2009005 5204 4742 5207 5800 7671|7537 6.355 d 3573 1524 02161 Y X
201005 4943 4506 6796 6716 8662  9.220 ETE 6.81 3.70 351 TPV 206d 1404
2011093V 4234 5278 6193 7382 7887 8734 s : 7.06 434 L] 288 1577

430d  87.110E) w74 EE EE X
d  oscd:k 2108221 Y
5.24 . IEXINTET] se6d 1789
5.66 10 b 20.05 29.18
6.02 117.64 . 19.77 32.77
3 22.79 36.91
129.6 X 21.25 36.77
19.3 10.98 b 22.51 38.20
2020 =\ 6.643 7.703 5.415 0.153 0.296 0.297 1.902 . 8.600 3.97 1.865 Sy -57.0% 19.76 0.745
2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 g, Economic Impacby Year and Share of Total

13.07

201275\ 5.998 5.750 6.997 6.773 7.440 9.083 . 3.94
2013 =51 6.234 6.241 8.609 7.416 8.510 9.282 12.8
2014 =35V

2015 =5\ 6.455 6.535 7.061 7.966 11.00 10.21 13.99

= rlrlr]l-
IS Fle]r
o ~N D
5 o 1 Qo
~N ]| o

@ | ©

N

S 1S

5721 6.338 6.893 7.698 10.65 10.21 134

q

N

o o | |®
2N RS HlAle

o o=

N ol

=
w
©

il

2016 =4\ 5.391 6.400 7.978 8.358 12.22 12.19 17.09

2017005 7530 7432 7831 1028 1354 1300 EEE 1024

J 5.859
2018 =\ 6.457 7.168 7.620 10.26 13.76 12.74 16.9 .68 5.80

q

.95(0
.56/

2019 =4\ 6.840 7.648 8.020 10.75 14.30 13.15 175 5.865

N I
% =
= N
N g

= =
[ o |~
~ oo
S 2123
ololo als|w » »
wpa N [0 I el w w
ajgoirnN [ KN BN} [$)] (3]
1213 21318 2 g

©
®
S
o

= =

w N

> oo

[ ©
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129.6 1 BICE 150 00 120.0%

117. 129.6 134. 57.63

w
!
Q

100.0%
Share of Totd /0 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 000 5000
. N 0
Annual Change in Sh
. 60.0%
Change in Share from 20
0,
Avg Ann. Change in Sh 5000 40.0%
20.0%
0.00 0.0%
B Total £EM @ a» e Share of Total %
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STEAM FINAL TREND REPORT FOR 2009-2020 2009 to 2020 SERVICED ECONOMIC IMPACT
MORAY SPEYSIDE Historic Prices ACCOMMODATION Historic Prices
CALENDAR YEA

KEY SERVICED ACCOMMODATION
An increase of 3% or more ECONOMIC IMPACT £M - IN HISTORIC PRICES / PERCEN E CHANGES
Q1 Q2 % Chang
A Fall of 3% or more JAN FEB | MAR | APR[TMAY" [TIUN"| E N S ct | nov Q1
% Change 2009 to 20| 20.6% | 61.8% | 62.1% | -99.9% | -99.9% -99.7%  -88.7% | 9.6% | 355% 0.2% | -20.8% | -49.8% -24.4% 46.9% -99.8% -21.0% -21.7%
% Change 20191020 -1.9%  -2.4% | -21.0% | -99.9% | -99.9%  -99.9%  -93.1%  -515% | -46.8% | -48.0% | -49.1% | -73.4%  -60.7% -95% -99.9% -62.4% -54.3%
Average Annual Chanc  1.9% | 56% | 56% | -91% | -91% | -91% | -81% 0.9% | 32% 0.0% -2.7% | -45% -2.2% 43% | 91% -1.9% -2.0%

2.4% sa0s| 100t [EEEE 2T
3.650 2.5% sooe|  o.25¢ [IEELL IR
3.18 2. - 6.2% 10.34 9.185
3.452 2. - 8.0% 11.39 9.835
NE  11.0% R PR 183 0.6
- 463 338 6.7% EPEL R 180 1089
5.229 17.9% ERCINETET 2417 1214
m 3.89 714 13.6% 14.18 18.14
5.758 -2.3% PLTINETAT 275d 1264
6.013 3.2% YTl 2850 1304
2020 =) 3.465 4.185 3.956 0.003 0.003 0.008 0.582 5.38 3.129 -60.7% 11.61 0.014
2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 g, Economic Impacby Year and Share of Total

Share of ot/ 46.7%  45.3%  46.6% 47.9% 47.6% 49.0% 50.5% 535% 555% 53.9% 53.7%  49.1%

Annual Change in Shafeil 2.9%  2.9%  2.8%  -06% 29% 2.9% | 60% | 8.7% -29% -03%  -8.6%
Change in Share from 200828 2.9% -02% 2.6%  2.0% | 50% | 81% | 145% | 18:8% | 154% | 151% | 52%
Avg Ann. Change in Shale 2.9% -01% 09%  05%  10%  13% 21% 23% 17%  15%  0.5%

QUARTER

H
w
H
S

Less than 3% change

H

Annual
Change

2009 5\ 2.873 2.587 2.440 2.378 3.050 2911 4.915

2010 =4\ 2.402 2.164 3.633 2773 3.704 3.601 3.134
2012555\ 1.850 2.883 3.363 2.882 3.050 3.324 4.984
201275\ 3.390 3.060 3.893 2.936 2679 3.571 5.437
2013 5\ 3.449 3.233 4.707 3.104 2.995 3.735 6.237
2014

2015 =5\ 3.499 3.791 4.194 3.642 4.953 4426 6.70

2.908 3.31¢ 3.885 3.304 4.344 4.447 6.472

2016 =\ 2.640 3.650 4.991 3.928 5.615 5.817 8.869
2017 =5\ 4.408 4511 5.263 5.051 6.468 6.622 9.462
2018 =\ 3.410 4.255 4.880 4.803 6.128 6.148 8.134
2019 =4\ 3.531 4.287 5.005 5.020 6.339 6.357 8.48.
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