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STEAM FINAL TREND REPORT FOR 2009-2019 .
USER GUIDE 1
VISIT MORAY SPEYSIDE

This

ReportSectionDesign and Features

Headers
At the top of each page is a band containing key information about your report

The period coveredy the report TheYea_rssho_vvn and ) TheVisitor Typebeing presented. This will
Th hical / administrati dbyth rt Ipdexaponbemg applied change in thqse repq¢ sections withser ]
€ geographical / administrative area covered by the repo (if applicable) Controlsrelating to Visitor Type (Excel File)
The sectiorf the

STEAM FINAL TREND REPORT FOR 2009-2019 2009 to 2019 ToTAL ECONOMIC IMPACT report you are
VISIT MORAY SPEYSIDE Historic Prices Historic Prices viewing

User Controls (Excel File)
Above theHeaderds a band containingser Controlsthese allow you to adjust various features of your report to suit your needs. When using these controls the reporatesaoal represents your
STEAM report outputs automatically. You may notice some delay between changing a setting and seeing the result, or toeatjuebla further setting, this is entirely normal.

Drop down fields allow you to change tearsshown in the tables and charts and in some sections of the report allow you to focus on spistificTypes Where there is a financial component to the
section you are viewing, you will be ableltmlexthe historic financial data, by applying an inflationary factor based on the most recent report year shown in that report. s&here there is &rend or
comparative elementto the section and percentage changes are shown, you have the option tbighbpbhtingto those values that are above a certain percentage threshol®¥/for example). Inthe
Comparative Headlines section, tRecus Yeacan be any year from the trend period, ti@®mparison Yeatan only be setas a year whicleelierthan the focus year.

REPORT CONTRGR®Base adjust the report outputsing the dropdown controls below A linkback to the "Home" page
home ’

ol |~ It |~ reioamcemioson” BRI GREATER Tuan O EurL T ectonst et oot
Units
Each section of the report automatically adjusts number formatting to present data in the most easily understandabldfewnt Disitor types can generate impacts at very different scales and as
result you may see figures for one group of visitors in thousands and another in millions. The units we use are:

FTEs =Full Time Equivalent jobs supported

£000s/000s = thousands of pounds or thousands of tourist days / tourist numbers
Em/m = millions of pounds or millions of tourist days / tourist numbers
£bn/bn =hillions of pounds or billions of tourist days / tourist numbers

Visitor Numbers / Visitor Days / Average Length of Stay

The termVisitor Numbergelates to the estimated number of individuakitsto the area. Each type of visitor tends to stay, on average, a different length of time (Average Length oft&tésnm
Visitor Daygelates to the estimated number dfaysspent within the area by the different visitor types. If you divide the visitor days by visitor numbers, you havethee Length of Stafor that
Visitor Type
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STEAM FINAL TREND REPORT FOR 2009-2019 Comparing 2019 and 2018

VISIT MORAY SPEYSIDE All £'s Historic Prices
KEY PERFORMANCE INDICATORS BY TYPE OF VISITOR - COMPARING 2019 & 2018 - IN HISTORIC PRICES

COMPARATIVE HEADLINES

KEY
An increase of 3% or more Staying in Paid Accommodation

Staying with Friends and All Staying Visitors Day Visitors All Visitor Types
Less than 3% change Serviced Non-Serviced Relatives (SFR)

Visitor Days 000s 505.0¢  503.9: 0.2% 504.27 510.8: -1.3% 544.7C  548.8¢ -0.8%  1,554.0ti 1,563.6:! -0.6% 332.8¢ 316.0i| 5.3% 1,886.9:- 1,879.70 0.4%

Visitor Numbers 000s 281.61  289.4t. -2.7% 69.1¢ 71.0C -2.6% 120.4¢ 121.3¢ -0.8% 471.2¢  481.81 -2.2% 332.8¢t 316.0i 5.3% 804.1¢  797.8¢t 0.8%
e £M 102.71 99.2¢ 3.5%

TNl 720 608z 82% |  269¢ 2637 23%  168¢  165¢ 18% 11597 1127¢ 28% 1821  168<| 82% 1341 129.6: 35%
Direct Employmenfisiss ~ 149C  147¢ 0.7% 547 548 -0.3% 192 194 0.7% 2226 2221 0.4% 207 19| BE% 243 2417 0.8%
Total Employmenflizis 2911 2,88 0.8%

PERCENTAGE CHANGE BY VISITOR TYPE AND PERFORMANCE MEASURE - COMPARING 2019 & 2018 - IN HISTORIC PRICES

KEY Serviced Non-Serviced All Staying Visitors Day Visitors All Visitor Types
(=}

. 2.0% 4.0% 2.0% X 4.0% 4.0% N
Visitor Days ’ o\o co ©
=)
™~ 20% 2.0% 0 30% ¥4
o 1.0% s

= 2.0%
Visitor Numbers
0.0%
Total Economic Impact

Direct Employment

0.0% 0.0% 2.0%

0.8%

1.0%
0.0% -

Sectoral Distribution of Employment - FTEs

Sectors
2019 2018 +- % 9 2018 +- %

-2.0% -2.0% -2.0%

0.0%

-4.0% -4.0% -4.0%

B Accommodation

™ Accommodation 287 27.6: 4.0% Accommodation 1,32¢  1,31¢ 0.7%
) ; : = i

= Food & Drink 23.2( 2242 3.5% Food & Drink 36¢ 366 0.9% Food & Drink

. 9.21¢ 8.865 4.0% Recreation 14€ 144  1.4% ® Recreation
H Recreation 13.5¢ 13.0¢, 3.5% Shopping 208 206 1.0% G

. 28.0¢  27.26 2.9% Transport 384 382 04% ™ Shopping
= Shopping
10271 99.2¢ 35% 243 2417 0.8% = Transport .

= Transport 31.41  30.3¢ 35% Indirect 475 471 1.0% .

H Indirect
134.1¢  129.6! 3.5% 2911 288 0.8%

™ ndirect
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STEAM FINAL TREND REPORT FOR 2009-2019 .
Unindexed Key Measures
VISIT MORAY SPEYSIDE

Unindexed Key Measures by Year and Visitor Type for the Period 2009 to 2019

Visitor Types: Total
Serviced Accommodatic
Non-Serviced Accommodation
SFR
Staying Visitor
Day Visitor
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STEAM FINAL TREND REPORT FOR 2009-2019

VISIT MORAY SPEYSIDE

2009 to 2019

Historic Prices

KEY MEASURES
Historic Prices

Economic Impact - Historic Prices - Total Visitor Numbers - Total

% Change Historic Prices £M % Change 000s
Year on Year Year on Year
201 55% | 200 12%
201 -0.3% 201 -1.2%
201 34% | 201 2.3%
201/ 7.8% | 201 -1.4%
201 201 17% ™ N~ o < oo} T} o} — o 0 ©
I = © 3 0 It} o < ~ ~ © ™ < - e —
PUTTE A = O N © 5! 201| 68% | g : - : : : i : : t 4
; : o & b S A EH B BE EEEBEBEEBEE
2017- 2 5 = =) = &3 201- © © © © =~ © ~ ~ o ~ o
201¢  0.6% 201 -1.0%
2] o — N ™ <t [To] © N~ 0 (o)) ) o — N ™ <t [To] © N~ [oo] (o]
01 35% O = — — < I — = — — = 200 0.8% S 494 4d4 49 9 o9 o9 oS oS oS o
o o o o o o o o o o o o o o o o o o o o o o
N N N N N N N N N N N N N N N N N N N N N N
I Economic Impact == == |inear (Economic Impact) I Tourist Numbers @» e» Linear (Tourist Numbers)
Visitor Days - Total Total Employment Supported - Total
% Change 000s % Change FTEs
Year on Year Year on Year
201 34% | — 201 0.0%
201 -4.7% 201! -3.5%
201 -0.9% 201: 0.4%
201 -0.9% 201 -5.8%
— © © N~ o ™ [oo) ™ N~ o <
201t 1.0% L0 (=} N (o)} o i [T} < < ~ (o)} 201¢  0.1%
0 7o) o o i o < o © — — © ~ o © o © o} —
2016 2.7% N~ ™ Eg ™ < g Te) o ~ N~ © 201f- N~ N~ ~ 0 5] Y © < 0 e
T © = © © ~ ~ ~ 3, @ © o 1 0 © © A o © L ~ @ @ o
200 42% [ i = = = = i i = = = 205 2.8% o N o o N o o N o o N
201¢  0.3% 2016 1.5% o . - ~ o - o © . o o
201¢  0.4% 8 8 :q' ﬁ o‘_|° : ﬂ 8 ':| 2 3 201¢  0.8% =) H — — B I I — — — I
o o o o o o o o o o o o o o o o o o o o o o
~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ N N N N N N N N N N N
I Tourist Days Linear (Tourist Days) [ EMPLOYMENT @» e» | inear (EMPLOYMENT)
% Change from 20QRaie[o:] 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019
"Linear" =Linear Trendlin
1z oo 2% L) 1ol 1LE6 11926 28156 26754 27l
Total Employmen 0.0%  -35% -32% 0.3% -55% -54% 37% 65%  81% = 9.0%
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STEAM FINAL TREND REPORT FOR 2009-2019 2009 to 2019 S KEY MEASURES

VISIT MORAY SPEYSIDE Historic Prices ACCOMMODATION Historic Prices
Economic Impact - Historic Prices - Serviced Accommodation Visitor Numbers - Serviced Accommodation
% Change Historic Prices £M % Change 000s
Year on Year Year on Year
2010 2.4% 201 0.9%

201
201
201

201: 2.5%
201:
201:

201/ 11.0% | 201 -2.1%
2 miee by JEHBEEHNHHHE
201 17.9% S S SE 33 S 3 200[ 7% B <M - BsBcoBscB-BcBasl S
201‘- o b 0 = B = X 201- — ~ o~ ~ ~ ~ o~ N ~N ~N
2016 -2.3% 201 -2.4%
o o — o~ ™ < T} © ~ o} o o O +H N M S ;o © ~ 0 o
82% O = — — < I — = — — = 00 2% © A H oA oS A oS4 A9 o o o
o o o o o o o o o o o o o o o o o o o o o o
« ~ ~ « « « « « ~ ~ « J N § d & & § & & & «
I Economic Impact == == |inear (Economic Impact) I Tourist Numbers @» e» Linear (Tourist Numbers)

Visitor Days - Serviced Accommodation Direct Employment Supported - Serviced Accommodation

% Change 000s % Change FTEs
Year on Year Year on Year
201( -0.9% 201( -0.3%
- a» G
201: 1.0% 201! -0.8%
201 5.6% | 201 1.6%
201/ 62% | 2018 2.9%
201 -4.7% 201¢ -7.0%
201 - 2 o o ~ ™ 0 o ~ o 2 201 -0.5% " " "
2016 e 2 B B IN B = 3 B B - onffiism b B BN B SHSINSERE S
o © o - N~ © L <t — 0] [To) ® P> ™ P P> ~ < < < <
201 © © 0 — ™ I ™ T) — o o 201-‘- 2 - - - 2 - . . - .
| ™ ™ ™ < < < < < To) T3] ITe) — — — — ] - — e — — —
201¢ -1.5% 201¢ -1.1% P o < o © .
— 2] — ~N ~ (<]
201¢ 0.2% 8 8 — §| OHO : ﬂ S ':| 8 3 201¢ 0.7% o — — — - — — — - — —
o o o o o o o o o o o o o o o o o o o o o o
~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ N N N N N N N N N N N
I Tourist Days Linear (Tourist Days) [ EMPLOYMENT @» e» | inear (EMPLOYMENT)

% Change from 20Qaieo] 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019
"Linear" =Linear Trendlin
Economic Impact - Historic Prig 2.4%
0%

Direct Employmen -0.3%
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STEAM FINAL TREND REPORT FOR 2009-2019
VISIT MORAY SPEYSIDE

Economic Impact - Historic Prices - Non-Serviced Accommodation
% Change Historic Prices £M

Year on Year

201( 12:4% |

201 -8.8%
201: -4.4%

201 43% |

201t 0.4%
2016 2.2% ',: £ c’;
b o (32} o
201‘- N o N
201¢
cem T T T T T
201 2.3% o e — — -
o o o o o
I3V I3V I3Y I3V I3V

I Economic Impact

Visitor Days - Non-Serviced Accommodation

% Change 000s
Year on Year

201: -125%
201 -7.8%
201 38% |
201¢ 0.9%
201 -0.8% Q S
201¢  0.0% = 5
2017 -15% s 2

{0k 520.76
2012 gE{oNee
2013 LWL

201 40%
201¢ -1.3% 8 8
o o
N N
I Tourist Days

% Change from 20Qaieo] 2010 2011

Vi 25
0w ee%
C100%  se%

Direct Employmen 1.6% -5.1%
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2009 to 2019

Historic Prices

% Change
Year on Year
201

201 -14.4%
201 -1.0%
201 1.2%
201
201 -1.6%

po g s P> S 200 -1.4% S 'Et
y y 5 ; 5 - ~
N @ @ © © 201 01% NI
201 57%
< Te} © M~ o0} (o] (o] o
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== == |inear (Economic Impact)
% Change
Year on Year
201( 1.6%
201! -6.5%
- 201: -2.5%
201:  0.4%
201¢ -13.5%
- ™ ™ © ™ ~ 201 -0.1%
© < © o © N
g' g g 8 S' g 201¢  2.8%
bred =t & 2 o i 2017 -2.0%
2011-
S 2 2 5§ 3 3 2016 -0.3%
o o o o o o
N N N AN AN [V}
Linear (Tourist Days)
2012 2013 2014 2015 2016 2017 2018 2019
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-11.1%  -7.8% -7.0% -7.7% -7.7% -9.1% -5.4% -6.7%
-7.4% -7.1% -19.6% -19.7% -17.4% -19.1% -5.7% -6.0%

PAONMEN 66.78

I Tourist Numbers

[ EMPLOYMENT

NON-SERVICED
ACCOMMODATION Historic Prices

Visitor Numbers - Non-Serviced Accommodation

000s

2012 RefNok]

PAONKE 66.89

KEY MEASURES

2014 gEewA)
2015 [etNek)
PAOMKSN 67.11
2017 RS
2018 M)
2019 [EIKES]

@» e» Linear (Tourist Numbers)

Direct Employment Supported - Non-Serviced Accommodation
FTEs

| 2014 | 45y

Linear (EMPLOYMENT)

"Linear" =Linear Trendlin
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STEAM FINAL TREND REPORT FOR 2009-2019 2009 to 2019 KEY MEASURES

SFR

Historic Prices

Historic Prices

VISIT MORAY SPEYSIDE

Economic Impact - Historic Prices - SFR

Visitor Numbers - SFR

% Change Historic Prices £M % Change 000s
Year on Year Year on Year
201 5.9% | 200 2.0%
201 2.7% 201 -2.0%
201 201 -1.0%

201:

2014 201 1.8%
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Visitor Days - SFR Direct Employment Supported - SFR
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Economic Impact - Historic Prig

"Linear" =Linear Trendlin
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STEAM FINAL TREND REPORT FOR 2009-2019

VISIT MORAY SPEYSIDE

2009 to 2019 KEY MEASURES

Historic Prices

STAYING VISITOR

Historic Prices

Economic Impact - Historic Prices - Staying Visitor Visitor Numbers - Staying Visitor

% Change Historic Prices £M % Change 000s
Year on Year Year on Year
201 6.0% | 200 2.7%
2010 -1.0% 201 -1.8%
201 2.6% 201 1.2%
201 201] 66% |
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I Economic Impact

Visitor Days - Staying Visitor

% Change
Year on Year
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STEAM FINAL TREND REPORT FOR 2009-2019

VISIT MORAY SPEYSIDE

Economic Impact - Historic Prices - Day Visitor Visitor Numbers - Day Visitor

Historic Prices £M

% Change
Year on Year
201( 2.4%
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% Change
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2009 to 2019 KEY MEASURES

DAY VISITOR

Historic Prices

Historic Prices

% Change 000s
Year on Year
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Direct Employment Supported - Day Visitor
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STEAM FINAL TREND REPORT FOR 2009-2019 o
Distributions
VISIT MORAY SPEYSIDE

Distribution of Key Impacts by Visitor Type, Month and Sector for the Period 2009 to 2019

Visitor Types: Total
Serviced Accommodatic
Non-Serviced Accommodation
SFR
Staying Visitor
Day Visitor
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STEAM FINAL TREND REPORT FOR 2009-2019 2019 0 DISTRIBUTION BY VISITOR T
VISIT MORAY SPEYSIDE Historic Prices Historic Prices

Economic Impact - Historic Prices - £M - Share of Total Visitor Numbers - 2019 - M - Share of Total

TOTAL TOTAL
£134.18m 0.80m

35%
13%

Serviced Serviced

54% Non-Serviced

Non-Serviced

Staying Visitor Staying Visitor

Day Visitor Day Visitor

15%

Visitor Days - 2019 - M - Share of Total Direct Employment Supported - 2019 - FTEs - Share of Total

TOTAL TOTAL
1.89m 2,436 Direct FTEs

g 2 911 Total FTEs

Serviced Serviced

Non-Serviced Non-Serviced 220

61%
Staying Visitor

Day Visitor

27%
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STEAM FINAL TREND REPORT FOR 2009-2019
VISIT MORAY SPEYSIDE

Economic Impact - Historic Prices - £M - Distribution of Impact by Month

2019

Historic Prices

DISTRIBUTION BY MONTH
TOTAL . . .
Historic Prices

Visitor Numbers - 2019 - 000s - Distribution of Impact by Month
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STEAM FINAL TREND REPORT FOR 2009-2 2009 to 2019 SECTORAL ANALYSIS
TOTAL . ) .
Historic Prices Historic Prices
SECTORAL DISTRIBUTION OF ECONOMIC IMPACT - £M INCLUDING VAT IN HISTORIC PRICES 2019 SECTORAL DISTRIBUTION OF ECONO

S=eare:0A4= 2009 2010 2011 2012 2013 2014 2015 2016 2017 ~ 2018 2019 IMPACT £M INCLUDING VAT IN HISTOR

” PRICES
Accommodation £M 15.62 15.67 14.82 15.25 16.17 1753 20.05 22.18 25.32 23.02 23.94 Accommodation
Food & Drink £M 11.54 12.00 11.91 12.54 13.88 14.88 14.86 16.55 18.05 18.69 19.33 ) ) (17.8%)
Indirect Expenditure .
Recreation £M 5.069 5.221 5.227 5.529 6.133 6.128 6.200 6.650 7.17¢ 7.388 7.682 (23.4%) Food & Drink
23.93° (14.4%)

Shopping £M 6.847 7.118 7.032 7.298 8.048 8.679 8.709 9.699 10.45 10.91 11.30

Transport £M 13.96 14.67 14.50 14.74 15.89 17.63 17.48 19.99 21.32 22.73 23.40

VAT £M 7.956 9.568 10.7C 11.07 12.02 12.97 13.46 15.01 16.46 16.55 17.13

: . VAT

Direct Expenditure £M 61.00 64.24 64.19 66.4 72.19 77.87 80.79 9 98.74 99.29 102.7 .
p | 61od 6a2d ea1d eoad 721 77sd s07] 900d 937d 992 10271 (12.8% Recreation

Indirect Expenditure £M 19.14 20.31 20.08 20.68 22.48 24.20 25.01 27.55 30.10 30.34 3141 (5.7%)

Transport . o
(17.4%) Shopping (8.4%
SECTORAL DISTRIBUTION OF EMPLOYMENT - FTES 2019 SECTORAL DISTRIBUTION OF EMPLOY
SZepelz¥A%= 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 -FTES

Accommodation FTE 1,354 1,350 1,340 1,354 1,375 1,158 1,162 1,276 1,27C 1,319 1,329 .
Accommodation (45.7%)
Food & Drink FTE! 298 299 282 286 306 320 316 346 368 366 369
Recreation FTE: 130 129 123 125 134 131 131 138 145 144 146 1,32¢

Shopping FTE 170 171 160 160 171 179 178 195 205 206 208 Indirect Employment Food & Drink

(16.3%) (12.7%)

Transport FTE: 310 314 295 288 301 325 319 359 373 382 384
Direct Employmen: FTE 2200 zzob eaid zzed zaid aid zaid zaed aalz4x a7 36¢
Indirect Employment FTE 409 409 377 373 393 412 421 456 485 471 475
i 14
Transport
13.2% )
( ) Recreation
(5.0%)
Note: This report caters for a period of up to 12 years. Parts of this page are intentionally left blank to accommodate new data as it becomes available. Shopping (7.1%

This report is copyright © Global Tourism Solutions (UK) Ltd
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STEAM FINAL TREND REPORT FOR 2009-2019 . .
Unindexed Economic Impact
VISIT MORAY SPEYSIDE

Unindexed Economic Impact by Month, Year and Visitor Type for the Period 2009 to 2019

Visitor Types: Total
Serviced Accommodatic
Non-Serviced Accommodation
SFR
Staying Visitor
Day Visitor
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STEAM FINAL TREND REPORT FOR 2009-2019

2009 to 2019 . ECONOMIC IMPACT
Historic Prices Historic Prices
ECONOMIC IMPACT BY: MONTH AND QUARTER
CALENDAR YEA

KEY TOTAL

~ Anincrease of 3% ormore ECONOMIC IMPACT £M - IN HISTORIC PRICES / PERCENTAGE CHANGES

Less than 3% change Q1
A Fall of 3% or more FEB

QUARTER

Average Annual Chang
2009 =Y 5.294 4.742
2010 =\ 4.943 4.506

2013 ==\ 6.234 6.241
2014 =5\ 5.721 6.338
2015 ==\ 6.455 6.535 4 d d 36.69 19.8

2016003Y,] 5391 6400 19.77 -
201 7530 7432 22.7¢[Wsesi I X

ECONOMIC IMPACT - IN HISTORIC PRICES TOTAL

SHARE OF MARHERFiE] 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 gm  Economic Impacby Year and Share of Total

Share of TotallW488  100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

150.00 120.0%

- as av a» a» e a» e 100.0%

100.00 80.0%
Annual Change in Sh
. 60.0%
Change in Share from 20
. 50.00 40.0%
Avg Ann. Change in Sh ’
20.0%
Note: This report caters for a period of up to 12 years. Parts of this page are intentionally left blank to accommodate new data as it becomes ¢ vailable. 0.00 0.0%
mm— Total £M @ = ® Share of Total %
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2009 to 2019 SERVICED ECONOMIC IMPACT
Historic Prices ACCOMMODATION Historic Prices
CALENDAR YEA
QUARTER
A Fall of 3% or more

% Change 20181020/ 36% = 0.7%  2.6% | 45% | 34% || 34% | 43% | 35% | 27% | 44% 22%  18% | 32%
2011EY, 1850 2883 3.363--- 3.65( 259 2.5% TP ased 8344
201003Y, 3390 3.060 . 267 ) ] 3.8 LEVINCREY  aa0d  7.27d
2013003Y, CYVCRNE P IPY (Y STV I VA 6230 6a9d 428 3454 EECINE a67d  7a34
201403Y] 2008 331s  3ses|  ssod|asa|aan I EZE DZ DR 03 0.1 2 I
20150 3499 3791 4.194--- 463 338 PR 180 1089
200 Y, 4408 4511 VELITEY] 2631 1249

2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 em  Economic Impacby Year and Share of Total
Share of TotfIM 46.7%  45.3%  46.6% 47.9% 47.6% 49.0% 50.5% 535% 555% 53.9%  53.7%
Annual Change in Shalek/l 2.9%  2.9%  28% -0.6% 29%  29% | 60% | 37% -29% -03%
Change in Share from 2008K70) 2% 026 26% 20% [I50%) 8% [[145% [ 188% iS4 115154 oo

STEAM FINAL TREND REPORT FOR 2009-2019
VISIT MORAY SPEYSIDE

ECONOMIC IMPACT BY: MONTH AND QUARTER

KEY SERVICED ACCOMMODATION
~ Anincrease of 3% ormore ECONOMIC IMPACT £M - IN HISTORIC PRICES / PERCENTAGE CHANGES
Less than 3% change Q1

w NN N N =N BN
w ol |In N | @
1o [0 N ©o |3
N e il N ol

50.0%

60.00

40.0%

30.0%

Avg Ann. Change in ShAIGUZI 29% -01% 0.9%  05%  10%  13%  21%  23% 17%  L5% 20.0%
vg Ann. Change in Share%) -29%  -0.1% .9% .5% .0% .3% .1% .3% 7% .5% 20.00
10.0%
Note: This report caters for a period of up to 12 years. Parts of this page are intentionally left blank to accommodate new data as it becomes ¢ vailable. 0.00 0.0%
mmm Serviced £EM @» a» ® Share of Total %
This report is copyright © Global Tourism Solutions (UK) Ltd 2020 Report Prepared by: Alison Tipler. Date of Issue: 12/05/20
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STEAM FINAL TREND REPORT FOR 2009-2019
VISIT MORAY SPEYSIDE

KEY NON-SERVICED ACCOMMODATION

~ Anincrease of 3% ormore ECONOMIC IMPACT £M - IN HISTORIC PRICES / PERCENTAGE CHANGES

2009 to 2019 NON-SERVICED ECONOMIC IMPACT
Historic Prices ACCOMMODATION Historic Prices
CALENDAR YEA
QUARTER
Less than 3% change Q1
A Fall of 3% or more JAN

% Change 20181020  1.6% ---- 19%  05%  25%  28% -0.5% -04% | 39%  2.3%
Average Annual Chani| -3.8%  -0.1% | 44% | 7.0% 30% | 36% 16% 13% 06% | 53% | 27.6% | 33% 3.0%
201405 0267 0486 ; 227
20150037, 0312 0392 38 0.4%
20140EY, 0220 0290 2.2%

2017 =5\ 0.171 0.280

Annual
Change

2018 5| 0.205 0.328

ECONOMIC IMPACT - IN HISTORIC PRICES NON-SERVICED ACCOMMODATION

SHARE OF MARHERFiE] 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 gm  Economic Impacby Year and Share of Total

30.00 30.0%

.
Share of TotdlA 25.9%  27.6%  25.3% 23.4%  22.4% 22.8% 22.1% 20.3% 19.3% 20.3%  20.1% zzzz 2220:
Annual Change in Shalek/l | 66%  85% -7.5% -40% 18% -31% -81% 53% 57% -L1%
Change in Share from 2008E73 | 66%  -25% -9.8% -134% -11.8% -14.6% -215% -25.7% -215% -22.4% 00 15.0%
Avg Ann. Change in ShAIGLZI [66%  -12% | 33% | -33% -24% -24% | 81% | 32% -24% -22% 1000 100%
5.00 5.0%
Note: This report caters for a period of up to 12 years. Parts of this page are intentionally left blank to accommodate new data as it becomes ¢ vailable. 0.00 0.0%

mmm \on-Serviced £M ~ @» @ @ Share of Total %
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