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STEAM FINAL TREND REPORT FOR 2009-2016 .
USER GUIDE 1
MORAY SPEYSIDE ’

ReportSectionDesign and Features

Headers
At the top of each page is a band containing key information about your report

The period coveretly the report TheYearsshownand TheVisitor Typebeing presented. Thiswill
The geographical/ administrative area covered by the report Indexation being applied change inthose report sections witlser
(if applicable) Controlsrelatingto Visitor Type (Excel File
The sectiomf the

STEAM FINAL TREND REPORT FOR 2009-2016 2009 to 2016 TOTAL ECONOMIC IMPACT reportyou are
MORAY SPEYSIDE Historic Prices Historic Prices viewing

User Controls (Excel File)
Above theHeadersis a band containingser Controlsthese allow you to adjustvarious features of your report to suityour needs. When using these controls the reportatesalnd|
represents your STEAM report outputs automatically. You may notice some delay between changing a setting and seeingdhéeesyhble to adjusta further setting, this is entirely normal

Drop down fields allow you to change tifearsshown in the tables and charts and in some sections of the report allow you to focus on sfisitdicTypes Where there is a financial componerLt
to the section you are viewing, you will be abldrtdexthe historic financial data, by applying an inflationary factor based on the most recent report year shown in that refport #&here there
is atrend or comparative element to the section and percentage changes are shown, you have the option thigipigitingto those valuesthat are above a certain percentage threshok®/
forexample). Inthe Comparative Headlines sectionfRbeus Yearan be any year from the trend period, t@@mparison Yeatan only be set as a year whicle&lierthan the focus year.

allowing navigation to each

REPORT CONTRGQGP®ase adjust the report outpusing the dropdown controls below A linkback to the "Home" page
B .
section of the report

FOCUS [ COMPARISOI 2015 n INDEXATION mn HIGHLIGH% CHANGES
YEAR YEAR Reflect Pricénflation? GREATER THAN OR EQUAL T|

Units
Each section of the report automatically adjusts number formatting to present data in the most easily understandabldferent {iisitor types can generate impacts atvery different scales a
as a resultyou may see figures for one group of visitors in thousands and another in millions. The units we use are:

FTEs =Full Time Equivalentjobs supported

£000s/000s = thousands of pounds or thousands of touristdays / tourist numbers
£m/m = millions of pounds or millions of tourist days / tourist numbers
£bn/bn =hillions of pounds or billions of tourist days / tourist numbers

Visitor Numbers / Visitor Days / Average Length of Stay

The termVisitor Numbersrelates to the estimated number of individuasitsto the area. Each type of visitor tends to stay, on average, a different length of time (Average Length ofistay).
term Visitor Daysrelates to the estimated number afaysspent within the area by the different visitor types. If you divide the visitor numbers by visitor days, you havesthee Length of
Stayfor that Visitor Type
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STEAM FINAL TREND REPORT FOR 2009-2016 Comparing 2016 and 2015
MORAY SPEYSIDE All £'s Historic Prices
KEY PERFORMANCE INDICATORS BY TYPE OF VISITOR - COMPARING 2016 & 2015 - IN HISTORIC PRICES

COMPARATIVE HEADLINES

KEY
An increase of 3% or more Staying in Paid Accommodation

Staying with Friends and All Staying Visitors Day Visitors All Visitor Types
Less than 3% change Serviced Non-Serviced Relatives (SFR)

A Fall of 3% or more 2016 2015 +- % 2016 2015 +- % 2016 2015 +- % 2016 2015 +- % 2016 2015 +- % 2016 2015 +- %

VEIC@PEVE 00|  454.12 431.65 5.2% 498.65 498.42 0.0% 539.1¢ 546.8¢ -1.4% 1,491.9% 1,476.9¢ 1.0% 307.4¢ 274.6z 12.0% 1,799.4: 1,751.5¢ 2.7%
IRl 257.28  238.3: [ 7.9% 67.11 68.0¢ -1.4% 118.5¢ 121.3C -2.2% 442.9:  427.7¢ 3.6% 307.4¢ 274.6z 12.0% 750.41 702.3t] 6.8%

£M 90.0¢  80.7¢[ 11.6%
Il 629z  533e[17.9%  23.9: 2341 22% 1526 1527 -02%  1020¢ 920€[10:8% 1556 13.7c[[134% 117.6: 105.7¢[/112%
Direct Employmenflzil=: 145  1,272] 14.0% 480 467 2.8% 190 193 -1.8% 212 1,93/ 97% 103 173[116% 231 2,10¢[ 9.9%
Total Employmenflzi= 2,76¢ 2,526 9.6%

PERCENTAGE CHANGE BY VISITOR TYPE AND PERFORMANCE MEASURE - COMPARING 2016 & 2015 - IN HISTORIC PRICES

KEY Serviced Non-Serviced SFR All Staying Visitors Day Visitors All Visitor Types
(=] =]

o © 30% L L 00% f— 15.0% 14.0% S 15.0%
Visitor Days ei0% %_ N © <
15.0% Y, 20 © N 0% 1B.0% © Ol ¥ . S
Visitor Numbers 10% O 1.0% 10.0% © 10.0% o
Q = — (o]
10.0% © S 12.0% — ©
] 0.0% -1.5% o © =
Total Economic Impact 50 > ™ 5.0%
5.0% 1.0% 20 § & . 11.0%
DAz S @ imer: 0.0% 2.0% i -2.5% o < 0.0 - 10.0% 0.0% []
Sectoral Distribution of Economic Impact - £M including VAT in Historic Prices S Sectoral Distribution of Employment - FTEs
ectors
2016 2015 +I- % 2016 2015 +/- % mA dat
; ccommodation
® Accommodation 26.6:  24.06| 10.7% Accommodation 1,27€ 1,162 9.8%
. 3 i | i
# Food & Drink 19.8¢  17.83 11.4% Food & Drink 346 316 9.6% ™ Food & Drink
c 0 i .
. 7.97¢ 7.44C 7.2% Recreation 138 131} 5.5% B Recreation
¥ Recreation 1164  10.45| 11.4% Shopping 195 178 9.5% . 13.0%
. 23.9¢  20.9¢| 14.4% Transport 359 319712559 ™ Shopping
B Shopping
90.0¢  80.75 11.6% TOTAL DIRECT 2318 210€| 99% | m Transport b
Transport 27.55 25.01' 10.2% Indirect 456 421 8.4%

M |ndirect
117.64 105.7¢ 11.2% TOTAL 2,769 2,52€ 9.6%

B Indirect
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STEAM FINAL TREND REPORT FOR 2009-2016 .
Unindexed Key Measures
MORAY SPEYSIDE

Unindexed Key Measures by Year and Visitor Type for the Period 2009 to 2016

Visitor Types: Total
Serviced Accommodation
Non-Serviced Accommodati
SFR
Staying Visitor
Day Visitor
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STEAM FINAL TREND REPORT 2009-2016
MORAY SPEYSIDE

Economic Impact - Historic Prices - Total

% Change Historic Prices £M
Yearon Year

201¢[ 55% |

2011 -0.3%
200 476 . . o s
201€[ 112% = © 5 ~
~ < =} —
(ce] (o)} — —
(o)) o — N ™ < Lo O
o I I — — — — —
o o o o o o o o
N N N N N N N [V
I Economic Impact == == | inear (Economic Impact)
Visitor Days - Total
% Change 000s
Year on Year
201C
2011 -4.7%
2017 -0.9%
2015 66%
2014 -0.9%
- [{e] (e0] N~ o (92] [ee] o™
2018 1.0% 0 Q N ! Q . 0 ~
2016 2.7% R A > 3 3 > v 3
© ™~ © © ~ ™~ ™~ ~
i — — i - — — i
(o)) o i N (92] < Lo (o]
o - - - — — — —
o o o o o o o o
N N N N N N N N
I Tourist Days Linear (Tourist Days)

2009 2010 2011 2012 2013 2014 2015 2016
Css% S2w eme 1% 21 20% dedh
12% oow 2 |18 |67 |4L6% |02

Total Employmen 0.0% | -85% | -32% 03% | -55% | 54% | 3.7%
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200910 2016 KEY MEASURES
Historic Prices Historic Prices

Visitor Numbers - Total

% Change 000s

Year on Year

2010 1.2%
2011 -1.2%
2017 2.3%
201 8.9% |
2014 -14%
2018 1.7%

201¢| 6:8% |

2009 WAk
ION(Ol 636.97
2011 NeEkE¥:
2012 QIERZ:
2013 [felolg:
PNVl 690.65
2015 [Pkl
2016 [dolsi

N Tourist Numbers @» e» Linear (Tourist Numbers)

Total Employment Supported - Total

% Change FTEs
Year on Year
2010 0.0%

2011| -35%
2012 04%
2013 36% |
2014  -5.8%
2015 0.1%

2016/ 9.6% |

2009 | Ak
2010 | A
2011 | A
2012 | A
2013 | Al
2014 | vk
2015 | v
2016 | Ay

[ EMPLOYMENT @» e» |inear (EMPLOYMENT)

"Linear" =Linear Trendlin
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STEAM FINAL TREND REPORT 2009-2016 200910 2016 SERVICED KEY MEASURES

MORAY SPEYSIDE Historic Prices ACCOMMODATIOI Historic Prices
ct - Historic Prices - Serviced Accommaodation Visitor Numbers - Serviced Accommodation
% Change Historic Prices £M % Change 000s
Year on Year Year on Year
201C 2.4% 201C 0.9%
2011 25% 2011/ 33% |
2015 80% 2012 8%
201¢[ 11.0% | 2014 -21%
2or- = B B B E H H H E
N o o) © N ) ) ) ) 2 ; ) !
— A B B A M “"“ HEHHEEHEHHEEHELE
= &3 = X 93 o = = I N N ~ ~ o
(o)) o — (qV ™ < Lo O (o)) o — N ™ < Lo O
o — — — - — — — o — — — — — - —
o o o o o o o o o o o o o o o o
N N N N N N N N N N N N N N N N
I Economic Impact == == | inear (Economic Impact) I Tourist Numbers @» e» Linear (Tourist Numbers)
Visitor Days - Serviced Accommodation Direct Employment Supported - Serviced Accommodation
% Change 000s % Change FTEs
Year on Year Year on Year
201C -0.9% 2010 -0.3%
2011 1.0% 2011 -0.8%
201:[ 5:6% | 2012 16%
201 6.2% | 2013 2.9%
2014 -4.7% 2014 -7.0%
G 3 2 8 5 X 2 > oy . N - - - B - B -B -0 -
201€] 5.2% | £ : g : : g : : 2016/ 14.0% N N — ™ ~ ~ ™~ Ty)
] @ 3 o ) a o 5 X3 X1 ™ 1 ™ N N <
™ ™ ™ < < < < < — - — - - — — —
o)} o — o\ ™ < L0 ©
8 8 : ﬁ (3 S} ﬂ 8 o — — — - — — —
o o o o o o o o o o o o o o o o
~ ~ ~ ~ ~ ~ ~ ~ (V] (V] AN (V] N (V] (V] N
I Tourist Days Linear (Tourist Days) I EMPLOYMENT @» e» |inear EMPLOYMENT)

TICEEIPN 2009 2010 2011 2012 2013 2014 2015 2016 L Linear Trendi
"Linear" =Linear Trendlin:
Economic Impact - Historic Prig 24%  50% 115% 205% 337% 426% 681%

oo 46 T 163% 18% 212% 0%
Direct Employmen -0.3% -11% 05% | 35% | -38% @ -43% | 9.1%
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STEAM FINAL TREND REPORT FOR 2009-2016
MORAY SPEYSIDE

Economic Impact - Historic Prices - Non-Serviced Accommodation

% Change Historic Prices £M

Yearon Year

201([ 12.4%

2011 -8.8%
201z -4.4%

2015 4.3%

201t 0.4%
201€ 2.2%

2009 i
2010 |kt
2011 |ARel)
2012 iy

I Economic Impact

2013 |piwZ!

2014 ¥kl

Visitor Days - Non-Serviced Accommodation

% Change 000s
Year on Year
201(

2011/ -12.5%
201z| -7.8%
2015 3:8% |
2014 0.9%
2015 -0.8%
2016 0.0%

2010 QB
2011 REPINE
2012 pEEleKek)

2009

I Tourist Days

2009 2010 2011
Nz 2%
o oo
10 26w

Direct Employmen 1.6% | -5.1%
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2013 [EEelpX]

Linear (Tourist Days)

2012
-1.9%
-7.6%
-11.1%
-7.4%

2014 porXaxt

2013

2.3%
-6.5%
-7.8%
-7.1%

2015 ks

== == | inear (Economic Impact)

2015 [EEERK]

-19.7%

2016 |PERE]

2016 [EEEKCK]

2016
122% 127%  152%
-6.2%
-7.7%
-17.4%

2009 t0 2016 NON-SERVICED KEY MEASURES
Historic Prices ACCOMMODATIOI Historic Prices

Visitor Numbers - Non-Serviced Accommodation

% Change 000s
Year on Year

201/ 9.0% |

2011 -14.4%
201 -10%
201% 1.2%
201 35% |
201 -1.6%
201¢ -1.4%

2009 [aN=yt
2010 [adexs
2011 Nelewg:]
2012 WKk
Nl 66.89
2014 WeRdo;
2015 K]
2016 [yl

N Tourist Numbers @» e» Linear (Tourist Numbers)

Direct Employment Supported - Non-Serviced Accommodation
% Change FTEs

Year on Year

2010 1.6%
2011 -6.5%
2012 -2.5%
2013 0.4%
2014 -13.5%
2015 -0.1%
2016 2.8%

[ EMPLOYMENT @» e» |inear (EMPLOYMENT)

"Linear" =Linear Trendlin
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STEAM FINAL TREND REPORT 2009-2016

MORAY SPEYSIDE

% Change
Yearon Year
201¢

2011 2.7%
201z
201z

201¢
201¢
201€ -0.2%

2009 &Rl
2010 [kieor

I Economic Impact

% Change
Year on Year
201C 1.6%

2011 -1.9%
201; -1.0%
2015 6.9% |
2014 2.1%
201F 2.2%
2016 -1.4%

2009 EELEl
ANl 505.08

I Tourist Days

% Change from 20Qa{e[o]¢]

Visitor Number
Visitor Day{

Direct Employmen
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Historic Prices £M

2011 [ER¥l)

2011 k]

2010

Cse%  eme 122 2496 208% 40% %

-5.1%

2.0%
1.6%
-0.1%

2012 [eNg]

000s

2012 [Etelop2:

2011

-0.1%
-0.3%
-4.4%

2013 p¥NES

== == | inear (Economic Impact)

Visitor Days - SFR

2013 ErZEV

2012

2014

2014 EEREpZ!

Linear (Tourist Days)

2013 2014

2015 [k

2015 [JEEGR:E]

Economic Impact - Historic Prices - SFR

2016 [EEWI

2016 JEKiNE]

2016

170 (1891 5661 8]

200910 2016 = KEY MEASURES
Historic Prices Historic Prices
Visitor Numbers - SFR
% Change 000s

Year on Year

2010 2.0%
2011 -2.0% a» a»
2017 -10%
201 6.9% |
2014 1.8%
2018 2.7%
201€ -2.2%

2009 (KK
2010 [EEERY:
AN 109.58
2012 [EERE]
2013 R
2014 EEERE]
ANl 121.30
2016 [EEER:]

N Tourist Numbers @» e» Linear (Tourist Numbers)

Direct Employment Supported - SFR

% Change FTEs
Year on Year
2010 -0.1%

2011| -43%
2012 -0.8%
2013 7.2% |
2014 16%
2015 2.2%
2016 -1.8%

@» e» |inear EMPLOYMENT)

[ EMPLOYMENT

"Linear" =Linear Trendlin
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STEAM FINAL TREND REPORT FOR 2009-2016 2009 t0 2016 INE IS KEY MEASURES
MORAY SPEYSIDE Historic Prices Historic Prices

Economic Impact - Historic Prices - Staying Visitor Visitor Numbers - Staying Visitor

% Change Historic Prices £M % Change 000s
Yearon Year Year on Year
201¢[ 6.0% | 2010 2.7%
2011 -1.0% 2011 -1.8%
201z 2.6% 201z 1.2%
201 75% 2012 66%
2014 95% | 2014 -01%
201 45% | 2018 40% | . 0 o) o) o o ™ 52
e°) < o o ~ o © 3 201¢[ 86% € ! & 3 © F! NG ©
oo W Y BN OER B OB B E S HEEHEEHNE
3 2 R N 3 & ) a ™ ™ ™ ® < < < <
o)) o — N ™ < L0 © o o — N ™ < To] ©
o ] — — - — — I o — F| — — — - —
o o o o o o o o o o o o o o o o
N N N N N N N N N N N N N N N N
I Economic Impact == == | inear (Economic Impact) I Tourist Numbers @» e» Linear (Tourist Numbers)
Visitor Days - Staying Visitor Direct Employment Supported - Staying Visitor
% Change 000s % Change FTEs
Year on Year Year on Year
204¢ 2010 0.2%
2011 -5.4% 2011 -2.7%
201z -1.7% 2012 0.3%
201:[ 5:6% | 2013 2.6%
2014 -0.4% 2014 -7.9%
o (32] Lo N A (ee] (o} n
2015 1.5% @ ~ — N © 0 ) o 2015 -0.1%
(e} [(e} (o] N (©)] © — N N~ (o] — < N~ ™ O
2016 1.0% N 5= S > 2 3 2 > 2016 97% | | = o = N > < ) ~
< < ~ ™ < ~ ~ < 0 0 ~ < ~ ™ ™ 0
— — — — — — — — N N N N N N N N
o)} o — o\ ™ L0 ©
3 = = S a9 S 9 3 3 = = = = 3 = =
o o o o o o o o 8 8 8 8 8 8 8 8
N N N N N N N N
I Tourist Days Linear (Tourist Days) I EMPLOYMENT @» e» |inear EMPLOYMENT)

2009 2010 2011 2012 2013 2014 2015 2016 Linear —Linear Trendin
27%  0.9%  2.2%
[42% -14% | 31% 23%  1.9%

Direct Employmen 02% | -33% | -32% -0.3% & -62% -59% 3.0%
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STEAM FINAL TREND REPORT FOR 2009-2016
MORAY SPEYSIDE

2009 to 2016

KEY MEASURES

DAY VISITOR

Historic Prices Historic Prices

Economic Impact - Historic Prices - Day Visitor Visitor Numbers - Day Visitor

Historic Prices £M

% Change
Yearon Year
201C 2.4%

2014 -1.8%
201t -1.4%

2009 EEESS
2010

2011 [EkEf)
2012 PRl
2013 [VEK
2014 EEEe)
2015 kN
2016 [EEE]

I Economic Impact == == | inear (Economic Impact)

Visitor Days - Day Visitor

% Change 000s
Year on Year
2010 -1.2%
2011 -0.3%
2012 3.9% |
2012 122%
2014 -3.3%
2015 -1.8% ~ & @ @ 3 @ N s
N~ 0 — ~ — To) © <
201 120% R o % ~ o > < N
o) < < [Te} 0] N~ N~ o
N N N N N N N ™
[e2] o i N ™ < Lo <]
o - - - — - I I
o o o o o o o o
N N N N N N N N
I Tourist Days Linear (Tourist Days)
% Change from 20QEelo]¢] 2010 2011 2012 2013 2014 2015 2016

Economic Impact - Historic Prig 2.4% --

Direct Employmen -34% @ -6.0% -2.1%
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% Change
Year on Year

000s

201C -1.2%
2011 -0.3%

201z 3.9% |
201 122%

201<¢ -3.3%
201% -1.8%

201¢| 12.0%

2009 Wiswy
2011 [PZEEK]
2012 WPiydés
2013 PLLRE]
2015 Ny
2016 [t

2010
2014

N Tourist Numbers @» e» Linear (Tourist Numbers)

Direct Employment Supported - Day Visitor

% Change FTEs

Year on Year

2010 -3.4%
2011 -2.6%

2012 4.1% |
2013 12.1%

2014 -4.5%
2015 -2.5%

2016/ 11.6%

@» e» |inear EMPLOYMENT)

[ EMPLOYMENT

"Linear" =Linear Trendlin
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STEAM FINAL TREND REPORT FOR 2009-2016 .
Distributions
MORAY SPEYSIDE

Distribution of Key Impacts by Visitor Type, Month and Sector for the Period 2009 to 2016

Visitor Types: Total
Serviced Accommodation
Non-Serviced Accommodati
SFR
Staying Visitor
Day Visitor
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TOTAL
£117.64m

Serviced
Non-Serviced

Staying Visitor
Day Visitor

Serviced
Non-Serviced

Staying Visitor
Day Visitor

STEAM FINAL TREND REPORT FOR 2009-2016
MORAY SPEYSIDE

Economic Impact - Historic Prices - £M - Share of Total

13%

20%

Visitor Days - 2016 - M - Share of Total

25%

Thisreport iscopyright ©Global Tourism Solutions(UK) Ltd 2017

2016

Historic Prices

DISTRIBUTION BY VISITOR TY|
TOTAL . . .
Historic Prices

Visitor Numbers - 2 - M - Share of Total

TOTAL
0.75m

Serviced

Non-Serviced

Staying Visitor
Day Visitor

34%

16%

Direct Employment Supported - 2016 - FTEs - Share of Total

TOTAL
2,313 Direct FTEs
2,769 Total FTEs

Serviced
Non-Serviced

Staying Visitor
Day Visitor

8%

21%

63%
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Economic Impact - Historic Prices - £M - Distribution of Impact by Month

100% 8 B
~ ©
1<
80%
60%
40%
20%
0%
Jan Feb  Mar Apr  May  Jun Jul Aug Sep Oct Nov Dec
Share of Serviced Accommodation Non-Serviced Accommodation
100% SFR Day Visitor

e=ome All Visitors Monthly Totals

Visitor Days - 2016 - 000s - Distribution of Impact by Month

100% N 3 &
~ D [
80% & o o
60%
40%
20%
0%
Jan Feb  Mar Apr  May  Jun Jul Aug Sep  Oct Nov  Dec
Share of Serviced Accommodation Non-Serviced Accommodation
100% SFR Day Visitor

e=Cme || Visitors Monthly Totals
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STEAM FINAL TREND REPORT FOR 2009-20
MORAY SPEYSIDE

2016
Historic Prices

DISTRIBUTION BY MONTH
Historic Prices

Visitor Numbers - 2016 - 000s - Distribution of Impact by Month

102.36
106.27

o ©
2L S
X X
50.94
49.28
73.42

8.85
45.27

20%
0%

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
Share of Serviced Accommodation Non-Serviced Accommodation
100% SFR Day Visitor

e=Cme All Visitors Monthly Totals
Direct Employment Supported - 2016 - FTEs - Distribution of Impact by Month
100% © I 0 o
B _ el
80% ™ ™ ™ ™ o ﬂ. L
N N o o))
3 —
60% ~ N
40%
20%
0%

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
Share of Serviced Accommodation Non-Serviced Accommodation
100% SFR Day Visitor

e=om All Visitors Monthly Totals
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STEAM FINAL TREND REPORT FOR 2009-2016
MORAY SPEYSIDE

SECTORAL ANALYSIS
TOTAL . . .
Historic Prices

SECTORAL DISTRIBUTION OF EC IC IMPACT - £M INCLUDING VAT IN HISTORIC PRICES 2016 SECTORAL DISTRIBUTION OF ECONC

SESLIRZE 2009 2010 2011 2012 2013 2014 2015 2016
oVl 1562 1567 1482 1525 1617 1753 2005 22.18
TOPTTEY 1154 1200 1191 1254 1388 1488 14.86  16.55
A so0e9 5221 5227) 5529 6.133 6128 6200  6.650
SR 6847) 7.a18  7.032  7.298] 8048 8679 8709 9.699
YN 1396 1467 1450 1474 1589 17.63 1748  19.99
VAWEIE 7956 9568 1070 1107 1202 1297 1346  15.01
T N T T I T . I B
19.14 2031 2009  20.68 2248 2420 2501  27.55

SECTORAL DISTRIBUTION OF EMPLOYMENT - FTES

SECTOR / YERRA 6] 2010 2011 2012 2013 2014 2015 2016
Accommodation FTES 1,354 1,350 1,340 1,354 1,375 1,158 1,162 1,276
298 299 282 286 306 320 316 346
Recreation FTES 130 129 123 125 134 131 131 138
170 171 160 160 171 179 178 195

310 314 295 288 301 325 319 359
409 409 377 373 393 412 421 456

Food & Drink FTES
Shopping FTEY

Transport FTES

Direct Employment FTES

Note: This report caters for a period of up to 12 years. Parts of this page are intentionally left blank to accommodate new data as it becomes available.

Thisreport iscopyright ©Global Tourism Solutions(UK) Ltd 2017

IMPACT- £M INCLUDING VAT IN HISTOF

PRICES
Accommodation
. . (18.9%)
Indirect Expenditure ]
(23_4%) 22187 Food & Drink
(14.1%)
27.55¢
16.54¢
(12.8%) Recreation
(5.7%)
19.991
Transport . o
(17.0%) Shopping (8.2%
2016 SECTORAL DISTRIBUTION OF
EMPLOYMENTFTES
Accommodation
(46.1%)
1,27¢
Indirect Employment Food & Drink
(16.5%) (12.5%)
45¢€ 34¢€
35¢ 13¢
= |19
Transport
(13.0%) Recreation
(5.0%)
Shopping
(7.0%)
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STEAM FINAL TREND REPORT FOR 2009-2016 . .
Unindexed Economic Impact
MORAY SPEYSIDE

Unindexed Economic Impact by Month, Year and Visitor Type for the Period 2009 to 2016

Visitor Types: Total
Serviced Accommodation
Non-Serviced Accommodati
SFR
Staying Visitor
Day Visitor
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STEAM FINAL TREND REPORT F

MORAY SPEYSIDE
ECONOMIC IMPACT BY:
KEY

Less than 3% change
A Fall of 3% or more

2009241
2010 5\
201185
2012 5
201385V
2014851
2015041
2016 4\

JAN

5.294
4.943
4.234
5.998
6.234
5.721
6.455
5.391

R 2009-2016

4.742
4.506
5.279
5.750
6.241
6.338
6.535
6.400

2009 to 2016
Historic Prices
MONTH AND QUARTER
CALENDAR YEA
TOTAL

ECONOMIC IMPACT £M - IN HI RIC PRICES / PERCENTAGE CHANGES

[T Q2N TR TR

Annual
Change

5.207 11.29 11.50 6.806 6.35 4.354 3.575 80.14
DT sod nisd ceod oasd sasd sor] aoas
6.193 10.72 11.29 6.80 7.06 4.359 4.34 84.2 SR
e e s INECCE I Y TS, I, I
6.997 b 11.72 7.526 6.459 3.94 4.309 87.1
DT ] ol e o] see] e el
6.893 13.4 14.62 8.566 7.820 4.795 5.24 102.02
e s [ oz INEE IR I I, IR Y TG 7%
7.978 17.00 16.8 10.33 5.26 6.02 117.
e s | 12e IR I IO IS, I IS IR | 512%

ECONOMIC IMPACT
Historic Prices

QUARTER

ECONOMIC IMPACT - IN HISTORIC PRICES TOTAL
SHARE OF MAR KEi[el*}

100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

Share of Total V%)

Annual Change in Sh
Change in Share from 20

Avg Ann. Change in Sh

Note: This report caters for a period of up to 12 years. Parts of this page are intentionally left blank to accommodate new data as it becomes available. 0.00

100.0%
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2010

100.0%

2011 2012 2013 2014 2015 2016

100.00

50.00

. Total

£M Economic Impacby Year and Share of Total

120.0%

80.0%
60.0%
40.0%
20.0%

0.0%

M e» e o Share of Total %
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STEAM FINAL TREND REPORT FOR 2009-2016 200910 2016 SERVICED
MORAY SPEYSIDE Historic Prices ACCOMMODATIOI

MONTH AND QUARTER -
CALENDAR YEA
KEY SERVICED ACCOMMODATION
e " CCONOWIC WPACT £\ - I HISTORIC PRICES | PERCENTAGE CHANGES |
Lessthan 3% change o Sz R R
A Fall of 3% or more JAN | FEB  MAR | APR | MAY | JUN  [ENTSN AN B S DA R
9 hange 2009 t0 20849 |E54] 04594 16525] [ 54:25] 15585 7245|6555 | 76:9%) [67:5%] 1165 |£38169% 68156

ECONOMIC IMPACT
Historic Prices

QUARTER

9]

Annual
Change

ECONOMIC IMPACT - IN HISTORIC PRICES SERVICED ACCOMMODATION

S VA =NOIRVE 2009 2010 2011 2012 2013 2014 2015 2016 gm Economic Impacby Year and Share of Total

Share of Total 4| 46.7% 45.3% 46.6% 47.9% 47.6% 49.0% 50.5% 53.5% 60.00 jz:zz
Annual Change in ShafgiZl -2.9%  2.9%  28% -0.6% 2.9% 29% | 6.0%
Change in Share from 20§8E73 -2.9% -02% 26% 20% | 50% | 81% |145% 00 0o
Avg Ann. Change in ShaleCZi 29% -01% 09% 05% 1.0% 13% 2.1% 20.00 o
10.0%
Note: This report caters for a period of up to 12 years. Parts of this page are intentionally left blank to accommodate new data as it becomes available. 0.00 0.0%

I Serviced £M e» e o Share of Total %
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2009 to 2016 NON-SERVICED

MORAY SPEYSIDE ACCOMMODATIOI
MONTH AND QUARTER
KEY NON-SERVICED ACCOMMODATION
~ Anincrease of 3% or more ECONOMIC IMPACT £M - IN HISTORIC PRICES / PERCENTAGE CHANGES
Less than 3% harge o R R T
AFallof@hormore | AN FEB AR [UAPRY [waY: [raun [N SN I I I I
% Change 2009 to 20 | -34.8% | -19.5% | 26.6% | 24.4% | 11.6% | 32.7% | 108% | 10.9% 3.0% | 345% | 68.1%  -39.3% | 152%

Historic Prices

% Change 2015 to 20 -29.5% | -26.2% | -10.1% | 34% | 4.4% | 104% | 12.8% | 8.6% | -11.3% | 7.4% | -19.1% -63.7% 2.2% g%
Average Annual Chan(| -5.0% -2.8% | 38% | 85% @ 17% | 47% 15% 16% 04% | 49% || 97% | 56% 22% £

2009 2010 2011 2012 2013 2014 2015 2016

30.00

Share of ToJZl 25.9% 27.6% 253% 23.4% 22.4% 22.8% 22.1% 20.3% ziz

Annual Change in ShafekZl | 66% -85% -75% -40% 18% -31% -8.1%
Change in Share from 20§8FZ8l | 66% 25% -9.8% -134% -118% -14.6% -21.5% 1000
Avg Ann. Change in ShATGZI [66% | -12% | 88% | -38% -24% -24% | -3.1% 1000
5.00
0.00

Note: This report caters for a period of up to 12 years. Parts of this page are intentionally left blank to accommodate new data as it becomes available.

ECONOMIC IMPACT
Historic Prices

QUARTER

ot oz NCEN BETE
TA%  226% 91%  288%

-19.8% 64% 5.1%  -7.7%

NON-SERVICED ACCOMMODATION
£M Economic Impacby Year and Share of Total

30.0%
25.0%
20.0%
15.0%
10.0%
5.0%

0.0%

I Non-Serviced £EM == e @ Share of Total %
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MORAY SPEYSIDE Historic Prices Historic Prices
MONTH AND QUARTER -
CALENDAR YEA
KEY SFR

e ECONOWIC MPAGT £ IN HISTORIC PRICES | PERGENTAGE CHANGES___|
Less than 3% change Q1
A Fall of 3% or more JAN FEB
9 Change 2009 t0 20 33| NES254] 6% 15685 15555 14065
% Change 2015020 | -13.7% | -85% | 80% | 12%  19% | 47%
Average Annual Chan¢ 1.6% -----
20090378 1091 0592 0657 1170 0978  1.278
20000370 1094 0608 0.778] 1273 1.047 1418

QUARTER

QL
2T T8% 348% 365%
A% 27%  49%  -3.4%
| 34%  54% 50% 52%

| 353%
[B55% 17% 07% | 81% | 83% -02%
------

Annual
Change

ECONOMIC IMPACT - IN HISTORIC PRICES SFR

S VA =NOIRVE 2009 2010 2011 2012 2013 2014 2015 2016 gm Economic Impacby Year and Share of Total

Share of Total Wl  14.2% 14.3% 14.7% 14.7% 15.0% 145% 14.4% 13.0% 15.00 15.0%
Annual Change in ShafgiZl 0.4% | 80% -02% 19% | -31% -0.4% | -10.2%
10.00 10.0%
Change in Share from 20§8FZ8l 04% [ 34% | 32% | 52% 19% 16%  -8.9% ’
Avg Ann. Change in ShaleCZi 04% 17% 11% 13% 04% 03% -13% 500 - 5 0%
by
N
Note: This report caters for a period of up to 12 years. Parts of this page are intentionally left blank to accommodate new data as it becomes available. 0.00 0.0%
N SFR £M e a» o Share of Total %
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